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From:  
 
DIGITAL FUEL SAVING 
With today's sky-high fuel prices, getting lost on the road is an expensive adventure. To help on-the-go consumers find 
their way, petrol pump manufacturer Gilbarco Veeder-Root has partnered with Google to provide driving directions at 
the pump. The machine's Internet-connected screen displays maps and info on local restaurants and motels. For those 
without a photographic memory, the directions can be printed through the receipt printer. To triple the pump's 
usefulness, it also dispenses coupons from participating retailers.  
 
Thought: integrate digital applications. 

 

 

From:  
 
READ-TO-COOK DELIVERIES 
Home cooking is a pleasure often denied by busy schedules. Part of the reason is the time it takes to shop and prepare 
ingredients before cooking. Now I Love Mother has come to the table, to help consumers serve up freshly cooked 
meals at home. Customers of the Singapore-based service, can go to ilovemother.net and choose from a wide variety 
of menus. They are presented with a list of the ingredients required, and after indicating the number of servings 
needed, they can make modifications to suit their palates and what’s in the cupboard at home. I Love Mother will then 
shop for the required ingredients at restaurant suppliers and fresh food markets. All items are delivered in exactly the 
quantities needed, so there's no waste. And for the really time poor, they will even chop and prepare things for you.  
 
Thought: do the leg work for people. 

 
PERSONALISED COOKING 
Faced with the daily challenge of deciding what to cook, many consumers fall back on the same, familiar recipes. 
Cookthink aims to change this with a site that recommends recipes based on what you crave and what ingredients you 
have on hand. Mapping recipes on dozens of characteristics such as what they taste, smell and feel like, and how it 
makes you feel to eat them, users can search by ingredient, dish type, country cuisine and mood, combining up to eight 
tags to find the perfect meal. Every recipe on the site has been crafted and tested in Cookthink's own kitchens, and the 
site offers cooking tips and suggestions as well.  
 
Thought: find novel ways to segment choices. 

 
GET ECO-CLEANING 
Whether for health or environmental reasons, more people are switching to 'natural' cleaning products, which is why 
Eco-Me has developed kits that help consumers create their own cleaning products. Eco-Me's founder, concerned 
about the synthetic chemicals that are still present in most eco-cleaners, decided to go back to basics, mixing her own 
products using simple recipes and ingredients that have been used for hundreds of years. Now other consumers can 
follow her lead with kits that contain all the necessary tools, a bottle of Eco-Me's Home Cleaning Essential Oil, and 
instructions on how to make various products by adding oil, vinegar, water and baking soda. Besides kits for home 
cleaning, Eco-Me also sells kits for making natural body, baby and pet products.  
 
Thought: provide the means to DIY. 

 
DRIVING LIFE-LINE 
In-car direction finders have revolutionized driving. But for many drivers, the devices’ spoken instructions eventually 
become annoying or distracting. And while it can be a big help when your device tells you to turn left in 500 feet, trying 
to estimate that distance in heavy traffic can add to stress levels. The makers of Virtual Cable say they have a better 
solution: a heads-up dashboard display that virtually ‘paints’ a highly visible line above the road ahead, instead of giving 
verbal instructions. Follow the line till you reach your destination. It’s that simple.  
 
Thought: our brains are designed for the visual not the verbal. 

 
SHARE YOUR ENERGY 
Finding sustainable and affordable ways to power the world is an increasingly urgent challenge. Dutch startup Qurrent’s 
answer is technology that enables neighbourhood-wide energy networks. Because of fluctuating patterns of 



consumption, homes with wind and solar energy generators can find themselves with surplus energy at some times of 
the day but not enough at others. Surplus energy typically gets sold back to the main grid, but as much as 30 percent of 
it gets lost along the way. When a group of homes work together to manage their collective energy, on the other hand, 
higher levels of demand in one home can be matched with surpluses in others, minimizing the amount that must be 
drawn from the main grid. Participating homes essentially form a "mini-grid" that shares energy internally before 
exchanging any with the main grid. To make it all happen, Qurrent provides a device for each participating house 
known as a Qbox. Each linked to a central Qserver, the Qboxes in the network monitor energy flows in each home and 
optimize them for maximum network-wide efficiency.  
 
Thought: what could you share around? 

 
RECYCLABLE HOTELS 
Budget hotel group Travelodge UK recently announced plans for a hotel made of steel modules that resemble shipping 
containers, which are stacked on top of each other like Lego blocks. Each module contains a bedroom and bathroom, 
with plumbing and wiring ready to hook up to the rest of the units. Once the container-like elements have been bolted 
together, the structure's exterior walls are covered with brickwork or other cladding to make them look like any other 
Travelodge. The construction model is currently being used to raise hotels in Uxbridge and Heathrow Airport.  
 
Thought: premium prefab. 

 

 

From:  
 
RIVER SURFING 
Six-foot swells are set to break on the Thames at an attraction aiming to tempt the growing ranks of urban surfers to 
taste the "quintessential California surf lifestyle" in the unlikely surroundings of a disused dock in east London. From 
2011, the world's first outdoor artificial surfing machine will try to rival the Atlantic breakers of Devon and Cornwall using 
cleaned river water. The plan is to persuade surfers to take to their boards in Newham rather than make the long drive 
to the West Country, where the surf is sometimes more millpond than Maui. The £20m Venture Xtreme project at 
Silvertown Quays has secured outline planning permission, and building work to transform the former grain dock will 
begin this year. An artificial beach with palm trees, boardwalks and rentable fire-pits and barbecues is planned for post-
surf relaxation. The project is the brainchild of Steve Jones, an adventure sports enthusiast who climbs, canoes and 
surfs and believes that urban surfers, mocked as "weekend warriors" by coast-dwelling locals, want to take to the 
waves after work instead of going to the gym.  
 
Thought: artificially replicate potent natural experiences. 

 

 

From:  
 
PAIN FREE INJECTIONS 
Those who wet themselves at the sight of needles (Trypanophobes) should be chuffed to know that there’s a needle on the 
horizon that promises a pain-free alternative. A team of researchers at the University of North Carolina have used something 
called “two-photon polymerisation” to create hollow needles so fine that patients won’t feel them piercing their skin. The 
needles can be used for drawing blood or delivering drugs. Considering the number of people suffering some form of needle 
phobia is estimated to be as high as 1 in 10, this could be a real breakthrough.  
 
Thought: reduce cost and ‘pain’ – slim it down. 

 

 

From :   
 
TRY YOUR PHONE 
Newly launched website, Tryphone, provides the ultimate assist in purchasing a new mobile phone: on-line test drives 
of different models,  through a virtual interactive design. Clicking on buttons gives a sense of the user interface and 
functionality, just choose which phone you'd like to try from their surprisingly well-stocked inventory. Also featuring 



reviews and side-by-side comparisons, it's a good way to educate yourself before making a purchase—which you can 
also do though the site.  
 
Thought: offer your own virtual reality try outs. 

 

 

From: 
 
 
ALBUMS IN YOUR WALLET 
With a 14% drop in CD sales and the end of illegal downloading nowhere in sight, Sony BMG hopes its new 
approach to selling music, christened Platinum MusicPass, will turn the tide (or at least keep them afloat).  
Sony plans to offer credit card-sized album vouchers at certain retailers. But instead of corresponding to a set 
dollar amount, these cards will entitle the buyer to a specific album (in digital form), sold in its entirety. Many 
are dismissing Sony’s program as unprogressive, but many music fans still prefer to purchase whole albums, 
and to do so at chain retailers.  The cards also offer several advantages over traditional CDs, for buyers (the 
MP3 format fits into most people’s lives better than CDs do), musicians (complete albums are sold, not single 
song downloads), and retailers (the cards require much less shelf space/can be recyclable).  
 
Thought: use competitive attack to stimulate innovation. 

 
GREAT BRITISH LIGHT SWITCH 
Another week, another energy-saving light bulb giveaway, this time endorsed by the Prime Minister himself. The Great 
British Light Switch sees energy provider Southern Electric teaming up with national daily The Sun to offer two free light 
bulbs with every Saturday newspaper. A total of 4.5 million light bulbs are due to be given away, which according to 
their calculations equates to a total electricity saving of 41GWh per year: enough to power 10,000 households and 
apparently save a whopping £20,300,000!  
 
Thought: force change…give it away for free. 

 
CASH FOR CLOTHES 
Leading UK retailer Marks & Spencer has teamed up with Oxfam to incentivize charitable donations. The ‘M&S and 
Oxfam Clothes Exchange’ aims to get everyone recycling their old clothes by offering a £5 M&S voucher in return for 
donating a bag of unwanted clothes to one of the charity’s stores that includes at least one item of M&S clothing (they 
will accept anything except underwear). A six month trial will run from January across the UK, with vouchers received 
valid for a month. The Exchange is designed to both raise money for Oxfam’s work to tackle poverty and injustice and 
to reduce the one million tonnes of clothing sent by the public to landfill in the UK each year.  
 
Thought: CRM can be cool and clever. 

 

  

From:  
 
OIL FROM ANYTHING 
It could be a magic trick, or an invention that will make Frank Pringle the richest man on the planet. Everything that 
goes into Frank’s recycling machine (a piece of tire, a rock, a plastic cup) turns to oil and natural gas seconds later. The 
machine is a microwave emitter that extracts the petroleum and gas hidden inside everyday objects made with 
hydrocarbons, which, it turns out, is most things. Every hour, the first commercial version will turn 10 tons of auto waste 
into enough natural gas to produce 17 million BTUs of energy. Pringle created the machine after he drove by a massive 
tire fire and thought about the energy being released. He went home and threw bits of a tire in a microwave emitter he’d 
been working with. It turned to what looked like ash, but a few hours later, he returned and found a black puddle on the 
floor of the unheated workshop. Somehow, he’d struck oil. Or rather, he had extracted it. Petroleum is composed of 
strings of hydrocarbon molecules. When microwaves hit the tire, they crack the molecular chains and break it into its 
component parts: carbon black (an ash-like raw material) and hydrocarbon gases, which can be burned or condensed 
into liquid fuel. Pringle figured that some gases from his microwaved tire had lingered, and the cold air in the shop had 
condensed them into diesel. If the process worked on tires, he thought, it should work on anything with hydrocarbons.  
 
Thought: find value in what you discard. 



From:  
 
ICE CREAM LIPS 
With a smell and taste just like the real thing, Ben & Jerry's in the UK have produced a range of ice cream themed lip 
balms. The container looks like a mini ice cream pot, and comes in three flavours: Chocolate Chip Cookie Dough, 
Chocolate Fudge Brownie and Peanut Butter Cup.  
 
Thought: where could your ‘flavours’ go? 

 
TASER PARTIES 
They come in pink, blue, silver and black, but we're not talking Tupperware. Taser C2s are in 
hot demand at home-shopping parties, where instead of trading recipes, suburban 
housewives take aim at cardboard cutouts. “We have Tupperware parties to protect our food, 
so why not have a Taser party to learn how to protect our lives and bodies?” asks Dana 
Shafman, who franchises the concept. The gals don't drink-and-Taser (no alcohol is 
permitted) and they don't practice on each other. But they do learn how to handle the devices, 
which can hit attackers up to 15 ft. away with electrical volts that incapacitate them.  
 
Thought: what would your home shopping party look like. 

 

 

From:  
 
MOOD SENSITIVE ARCHITECTURE 
We’ve seen mood clothing and furniture, and now we can add emotion-sensitive architecture. As part of the Emotional 
Cities project, the Haymarketscrapers in Stockholm change colour according to the feeling of the city’s people. The 
city’s five tallest skyscrapers act as colossal projections of the overall citizen mood. The scale ranges from depressed, 
which is reflected as deep purple, to happy, which is shown as vibrant red. Stockholmers can log on to 
emotionalcities.com where they are greeting with, “How are you today?” 7 clickable circles appear below the question in 
all colours of the rainbow. From there those who choose can keep a diary. Once answering “how,” they have the 
opportunity to answer “why” in an online journal that can be kept entirely private. The site also offers a chart of 
constantly updated city stats. Rumour has it more cities will be getting mood lighting similar to emotional city including 
in South Korea.  
 
Thought: give you brand’s emotional a visible expression. 

 
MAY THE FORCE BE WITH YOU 
The next step in intelligent clothing could well be the Personal Force Field Suit. If you’ve ever felt nervous walking 
around alone, or you’ve got a really big social bubble that you don’t like permeated, or if you simply have a lot of 
gadgets, then you’re going to hope this concept from Frog Design makes it into production. The fabric on the futuristic 
track suit has the ability not only to charge all your gadgets, but to act as a personal force field to protect you. It detects 
your mood by assessing things like heart rate and the sweat on your skin to detect your emotional nervousness. If it 
senses fear, the suit charges up, ready to radiate its protective barrier and send out stunning zaps to anyone who might 
invade your bubble.  
 
Thought: try some sci-fi innovation. 

 
BIONIC VISION 
Researchers have developed a safe contact lens that can give humans vision like Superman. The lens has an 
imprinted circuit and lights which would display graphics similar to the Terminator or the eyes of Bionic Woman, 
allowing you to zoom in on far-off scenes, have useful facts pop into their field of view, or create virtual crosshairs. 
Alternatively, the virtual displays have been proposed for more practical purposes—visual aids to help vision-impaired 
people, holographic driving control panels and even as a way to surf the Web on the go.”  
 
Thought: what super power would you offer. 

 
 
 



NON-FREEZE ICE CREAM 
It sounds horrifically toxic, but scientists have found that the secret to perfect ice cream may lie in a new type of 
antifreeze. Everyone knows that soft serve, ice cream bought at a cafe or the first serving from the tub you bring home 
taste the best. Why? No freezer burn. But going out, or buying a new bucket each time you want good ice cream could 
get really pricey. Even the best ice cream, when put in the home freezer, grows an infestation of ice crystals on top, and 
grows gooey underneath over time. The new anti-freeze, however, may make it possible for you to have perfect ice 
cream every time, and from the comfort of your home. While it sounds scary, the anti-freeze is actually non-toxic. It’s a 
gelatin protein base and can be added to any frozen foods, not just the creamy good stuff.  
 
Thought: how do other industries solve problems similar to yours. 

 

 

From:  
 
BROMANCE IN THE AIR 
There was a time, not long ago, when two men wouldn't be seen in a restaurant together. But then came the advent of 
the "man-date" and now it is totally acceptable for two straight men to be seen together dining on filet mignon and fine 
wine. But blokes, it seems, weren't satisfied with a few measly meals. Now, bromance is blossoming, in places where 
you'd least expect it. Chavs are hugging each other, athletes are talking about their feelings and City professionals are 
telling their mates they love them. When sober. Men are even taking minibreaks and holidays together. And though the 
ultimate bromance trip is still the stag weekend, with this new found "closeness", guys are doing away with the 
traditional Amsterdam/Vegas sex tours for more sophisticated adventures.  
 
Thought: help men bond. 

 

 

From:   
 
BACK TO BASICS 
Marks & Spencer is to target the fast-growing "foodie" market, and go head-to-head with Waitrose, with stores selling 
fewer ready meals and a wider range of basic ingredients. The new range, which will start to appear in stores this week, 
includes herbs, spices, sauces, bread and cake mixes, ready-to-use stocks, dried and tinned vegetables and rice, 
pulses and noodles. "From now on customers looking to cook from scratch and wanting to buy all their ingredients 
under one roof will find everything they need at M&S," said Director of Food, Steve Esom. "At M&S we believe great 
food starts with great ingredients. We've always been famous for the quality of our fresh and prepared food, but now we 
have used all our passion and enthusiasm for great-tasting food to create a stunning new range of cooking ingredients."  
 
Thought: go back to the constituent parts. 

 
 
 
 
 
 
 
 
 
 
 
 

And there’s more… 



Worth a look: 
(A COMPENDIUM OF INTERESTING MISCELLANY TO WATCH AND LISTEN TO) 
 
 
A new game taking off in the Far East. It’s like paint balling with cameras: 
·  http://www.Shootmeifyoucan.net/ 
·  http://www.youtube.com/watch?v=0o6QcS6HFxI 
 
 
Some interesting camera angles in Radiohead’s new video: 
·  http://www.youtube.com/watch?v=UKrsBVFsfIQ 
 
 
Controversy stocking site promoting Clive Owen’s Shoot Em Up: 
·  http://www.bulletproofbaby.net/home%20page.html. 
 
 
First in what looks set to be a truly harrowing campaign from Amnesty, highlighting the issue of state torture in the West 
(this one was filmed in real time over a 6 hour period) 
·  http://www.unsubscribe-me.org/waitingfortheguards.php) 
 
 
Cool tech lets mobile phone users join together in giant video games: 
·  http://www.playmegaphone.com/ 
 
 
Interesting presentation on the merits of ‘piracy’ by Matt Jameson, author of The Pirates Dilemma: 
·  http://www.slideshare.net/mattjamesmason/the-pirates-dilemma 
 
 
Q Magazines hot music tips for the year ahead: 
·  http://www.myspace.com/palladiumofficial 
·  http://www.myspace.com/lauramarling 
·  http://www.myspace.com/onenightonlyonline 
·  http://www.myspace.com/joeleanandthejingjangjong 
·  http://www.myspace.com/nickharrisonsongs 
·  http://www.myspace.com/cajundanceparty 
·  http://www.myspace.com/thecourteeners 
·  http://www.myspace.com/thesenewpuritans 
·  http://www.myspace.com/vampireweekend 
·  http://www.myspace.com/glasvegas 
·  http://www.myspace.com/duffymyspace 
  
 
Artist Anthony Newman’s ‘dangerous’ collage diary: 
·  http://www.flickr.com/photos/slugma/sets/72157594332199523/ 
·  http://sqweegie.com/ 
 
 
Duncan Watts undermines the ‘Influencer’ model that drives much of modern marketing: 
·  http://www.fastcompany.com/magazine/122/is-the-tipping-point-toast.html 
 


