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From:

BIN RAIDERS

In Berlin, shopping is for suckers. Because you don't have to be super-resourceful or even needy to find hip, free goods
to furnish your pad. In fact, lucky and thrifty Germans from all walks of life stumble upon free finds in dumpsters or at
the city's "Free Shop". And it pays to be thrifty: Designers, chefs, real estate brokers and everyone in between are
proud scavengers in Germany. One collector found a discarded watch and had it repaired. The new value? $2,850.
Germans have always been big savers. Rooting around in dumpsters or a neighbour’s garbage can isn't looked down
upon in a culture whose values are rooted in austerity and preparedness. As we feel the strain of the housing and credit
crises, savvy consumers will start pinching pennies so hard that the little coins could turn into liquid copper. Add this to
rising concerns about eco-footprints, it's likely that dumpster diving (and hunting the free goods on Craigslist,

Facebook, etc.) will seem less like a dirty deed.

Thought: there is value in what others see as rubbish.

PAINTING LIKE IT'S 1999

As confidence in the housing market takes a dive, weary consumers are turning to an inexpensive option for home
improvements — their friends. Whether they're crazy for DIY or lured over with the promise of booze, friends are finding
themselves at remodelling parties, and pitching in on projects like painting, drywalling and laying floors. It’s like the
modern equivalent of a barn raising. One homeowner estimates she saved $3,500 in contractor fees by enlisting 10
neighbours for a "stripping" party. The fact is, consumers are feeling empowered by successful DIY projects portrayed
in the media, from TV shows to magazines to blogs, and thinking: "l can do that!".

Thought: get groups doing it for themselves and each other.

From:

sovingiaie

MULTIPURPOSE CARDS

Whether credit cards, cash cards, ID cards, membership cards, pass cards, travel cards or frequent customer cards (to
name just a few) our wallets are fit to burst. But consumers in London now have the opportunity for a small respite
thanks to Barclays Bank, which has scored a victory in the name of simplicity by combining three of those cards in one.
The new Barclaycard OnePulse combines multiple feature so removing a few cards and a few steps from consumers'
daily lives. The card functions exactly as a regular credit and cash card does, allowing consumers to shop securely and
pay for smaller purchases (under £10) with one-touch payment, requiring no PIN. Even better, though, is that the card
includes a built-in Oyster travel card, giving consumers access to area bus, Tube, tram and train services.

Thought: find ways to aggregate functionality.

CUSTOMISED COOKBOOKS

Anyone with more than a passing familiarity with the kitchen probably has one: an unsightly, disorganized collection of
index cards, labels and scraps of paper bearing some of their favourite recipes. Now TasteBook, offers foodies a way to
take control and turn those messy scraps into expertly organized yet beautiful, hard-cover cookbooks, printed on
demand. And not only can personal files be tapped, but users can also search more than 25,000 recipes from Gourmet
and Bon Appétit magazines on Epicurious.com, as well as premixed TasteBooks created by top cookbook authors and
editors. A simple drag-and-drop interface makes assembling the list of recipes much like creating a playlist for music,
and users can add tips and suggestions on each recipe's page. The final product is a tabbed, notebook-style cookbook
with customized cover that can be opened at any time to add, remove or share recipe pages.

Thought: apply a ‘scrap book’ approach to your market.

NEXT-GEN CREDIT CARDS

Breaking away from the long-standing MasterCard and Visa mould, the RevolutionCard aims to establish a more
flexible, secure and internet-enabled model of credit card. First on the list of paradigm-busting features is that the
RevolutionCard does not print users' names or account numbers on their cards; rather, use of the card is based entirely
on encryption and a 4-digit PIN. There is no annual fee, and the interest rate charged on unpaid balances depends on



the user's credit profile. Consumers can also store money on the card, loaded from their bank accounts. Merchants
accepting the card, meanwhile, pay a fee of just 0.5 percent of the total sale, rather than the industry average of 1.9%.

Thought: do the opposite of the accepted rules.

From: i

GOOGLE FUEL

The web portal Google aims to develop cheap and clean sources of energy to replace polluting fossil fuels and tackle
global warming. The company said last night it would invest "hundreds of millions" of dollars in the project. Google will
focus initially on solar thermal power, wind power, geothermal systems and other "potential breakthrough" technologies.
It wants to find cheaper, less polluting ways to supply its own demand for energy, as well as accelerate the replacement
of fossil fuels for worldwide electricity generation. Larry Page, co-founder of Google, said: "We have gained expertise in
designing and building large-scale, energy-intensive facilities by building efficient data centres. We want to apply the
same creativity and innovation to the challenge of generating renewable electricity at a globally significant scale." The
company's clean technology initiative, called REC, aims to develop renewable energy sources that are cheaper than
coal, the cheapest, most abundant and dirtiest fossil fuel.

Thought: use your business skills to solves social problems.

From:

TIME CONTROLLED GAMING

Microsoft is siding with Mummy and Daddy against ‘the kids’ by announcing the Xbox 360 Family Timer. This parental
control feature is designed to stop kids from rotting their minds by playing the 360 all day, by giving parents the ability to
set just how long little Johnny can play the Xbox, reminding them at set intervals just how long they have left. It will be
available as a download from Xbox LIVE in December.

Thought: help people control what can seem like an uncontrollable world.

MOTORHEAD MESSIAH

Johnathan Goodwin, a 37-year-old self-trained professional car hacker, has used a turbine engine to turn an H3
Hummer into a tricked-out electric hybrid. Like most hybrids, it'll have two engines, including an electric motor. But in
this case, the second will be the turbine. Whenever the truck's juice runs low, the turbine will roar into action for a few
seconds, powering a generator with such gusto that it'll recharge a set of "supercapacitor" batteries in seconds. This
means the H3's electric motor will be able to perform awesome feats of acceleration and power over and over again,
like a Prius on steroids. What's more, the turbine will burn biodiesel, and a hydrogen-injection system will cut even
those low emissions in half. This is the sort of work that's making Goodwin famous in the world of underground car
modders. He is a virtuoso of fuel economy. He takes the hugest American cars on the road and rejigs them to
quadruple mileage and burn low-emission renewable fuels, all while doubling their horsepower. The result thrills eco-
evangelists and red-meat Americans alike: a vehicle that's simultaneously green and mean.

Thought: embrace contradictions — more can be less, big can be small.

From: living brands

EVANGELICAL TATOOS
Dunlop Tires has come up with an interesting marketing idea to create buzz with industry opinion formers at leading
trade shows: offer a free set of Dunlop tires to anyone who agrees to get a tattoo promoting Dunlop. With the added



incentive that celebrity tattoo artist Kat Von D will do the work. One guy was willing to get the tattoo just because it was
free, and was amazed that he was also getting a set of tires to boot! It all makes for a natural conversation starter.
Anyone that sees someone with a Dunlop tattoo is going to ask them WHY? Then they explain that they got a free set
of tires in the deal, which of course leads to a discussion of how the tires themselves are performing. But even more so
than that, doing this promotion, and having it be wildly popular, really makes an impression on suppliers and other
industry members. And everyone gets to see first hand how many people are excited about the Dunlop brand.

Thought: how far could people go to show their love of your brand.

MOBILE RECYCLING

For many, there is clearly the need to get the latest techno-gizmos before you've barely learnt how to use the last one.
And this is particularly true when it comes to phones. But apart from the sustainability issues involved in keeping up
with (and fuelling) this demand for the new, there's also the question of disposal. Because, apparently, two thirds of us
Brits don't know how to recycle their old phones, and 1 in 5 just dump them straight in the bin...even if they're still
working. To help do their bit to address this, Tesco Mobile wants to encourage us to recycle more. How? By bribery
basically (but if it works...!). They are offering free airtime (up to £70), clubcard points or a charitable donation if you
dispose of your phone thru their new scheme. And you don't have to even be a customer. Every little helps!

Thought: find ways to make the difficult easy for people.

From:

WOODEN CLOCK

TiWalkMe is a concept clock designed to track 1,000 years using a forest seeded along a ribbon of land to tell time.
Annual tree plantings set the pace, visually representing time passing as they mature and functioning as the clockwork
mechanism. The purpose of the project is to make a long progression of time visible as a way to help focus on long-
term planning in reaction to the failure of our species to do so. Over the next millennia the TiwalkMe Escapement will
grow in one direction with some sections aging, others regrowing and above all, changing. Future generations are the
stewards of future details, but the proposal tasks this generation with locating a site, etch the overall plan of paths and
trees and set the clock into motion.

Thought: think ‘big schemes’ and ‘grand gestures’.

THE ORIGINAL TOOTHPASTE

Botot toothpaste is considered the "world's first toothpaste.” Dr. Julien Botot invented it in 1755 for King Louis XV of
France. The formula lacks any of those nasty synthetic ingredients or colours. Instead it contains special natural
ingredients like gillyflower, ginger, and cinnamon that give your mouth a slight warming feeling while promoting
circulation in your gums. Having the tube sitting on the sink serves as one of those intimate details in the bathroom that
suggest indulgence, antiquity and foreign lands. Particularly as it costs £4 a tube!

Thought: seek out the really old ways.

A NATURAL DEATH

With us all increasingly looking for everyday efforts to be more green and

care for our planet, why not consider an option for our last day here? Hazel

Selina has done just that. The British designer used her background in

natural birth to turn her attention to the primal event of death, and its impact

on the planet, by creating the Ecopod. Through research she discovered that in London alone, 89% of coffins used
every year—some 600,000 in total—are made from chipboard covered with laminate, not a great product to bury in our
soil. In contrast, the Ecopod is an environmentally friendly option being made from naturally hardened, 100% recycled
paper, which will not pollute the atmosphere or the earth.

Thought: help people be green in all aspects of life.

PIMP MY BILLY

Three young designers from Germany, taking issue with lkea's rather bland Billy shelving units,
reinvented the furniture in a series of designs that repurpose the unit. Called Pimp my Billy, the
collection of design interventions cheers up a cheap bookcase to no end! Billy Wilder takes the



form of green branch growing across the Billy Bookshelf. Billy Heidenreich is a shelf with a lectern attached for
displaying your most beautiful photography books, while the Stiitze functions as an extra leg to tilt the bookcase at an
angle so there's no need for book ends. All the designs are beautifully made and will probably last longer than your lkea
shelving unit.

Thought: encourage people to pimp your products.

From:

DIY FASHION NETWORK

Concern for the environment, a growing anti-consumerist culture and a trend to DIY has combined in Threadbanger, an
online network for people who want to create their own fashion. With well-produced videos, detailed tutorials, a blog,
and of course a social component, Threadbanger aims to bring DIY fashion all the way down the long tail of the internet
and onto the desktops of socially-conscious fashion types the world over. According to the site: The hippest fashion
trend today is not in New York, Paris, or Milan. And you won't find it strutting down any runway. It's in your closet, your
attic, and the Thrift Shop down the street. Threadbanger brings you into the homes and hearts and souls of people like
you who just can’t hack the rack. These threadheads make their own clothes, their own fashion statements. And
Threadbanger shows you their wears. Threadbanger empowers you with the insider’'s view—the true how-to. Don’t
throw that old kahki shirt into some landfill. Refashionize it. We’'ll show you how.

Thought: employ ‘super consumers’ as experts to inspire others.

RINGTONES FOR GOOD GRADES

NYC Mayor, Michael Bloomberg, has approved a controversial, large-scale plan designed to improve high school
students’ performance, and more effectively reach out to under-performing youth. The comprehensive campaign will
use incentives like free minutes and ringtones for cellphones, as well as free tickets to concerts and sporting events, to
help motivate students in 24 schools during its pilot phase. And ironically, though Bloomberg still stands by his stringent
anti-cellphone policy in schools, he has signed off on allowing every student in the program to be issued with a phone.
The incentives program will be accompanied with personal mentoring (and possibly even motivational text messages
from celebrities like Jay-Z and LeBron James) as well as an internet and mobile ad campaign.

Thought: what would get hard-to-persuade groups on your side?

WORLD OF DATECRAFT

The younger generation is all about gaming and multi-tasking. So the question inevitably arose: Why tear yourself away
from a game of Warcraft to meet girls? Can’t you do both at once? Enter World of Datecraft, a website which “assists
and facilitates the building of relationships between World of Warcraft enthusiasts”. Users can sign up to rate pictures,
see events, chat in forums, enter contests, and, play online games (natch). The site really illustrates how the web is
changing 1:1 relationships across the board. In 2005, 12% of American newlyweds met online thanks to the slew of
dating sites out there. But recent polls show that the Internet can also be a love substitute, leading to potential social
dysfunction. So it's encouraging that gamers are reaching out past their keyboards to make real-life social connections.
This follows the larger trend in gaming of increased social interaction and group enablement. You can see it in the rise
of the Wii, Halo team playing, gaming leagues, and playing in theatre spaces.

Thought: integrate with the mechanics of gaming.

VIRTUAL VELVET ROPE

If the internet is supposed to be the great equalizer, Metrofunk.com wants to bring a little exclusivity back. Billing itself
as “the world’s first invite-only social network devoted entirely to nightlife, fashion, film and music,” Metrofunk launched
with a party at NYC's Stereo, complete with a very real-life velvet rope (not to mention red carpet). Metrofunk.com
provides industry trendsetters, such as exclusive club promoters, fashion designers, flmmakers, and music artists, the
ability to create and build their own individually branded social networks. These branded networks combined with
Metrofunk.com’s suite of social media tools allow real trendsetters to effectively promote and monetize all their creative
works: exclusive events, fashion collections, films, music albums, photos, blogs and videos.

Thought: is the WWW too egalitarian for you? Introduce some old school exclusivity.



DIY GENETICS

23andme.com was founded by Anne Wojcicki (husband of Google co-founder Sergey Brin), and offers to analyse a
DNA sample in order to find out all about a human’s heritage and genetic predestinations such as calculating the
likeness to be affected by an illness. Your personal journey of genetic discovery starts when 23andMe receives your
genetic data from the laboratory and uploads it to a secure database. With your own private login, you can then use
web-based interactive tools to explore your genome. You can discover your origins, learn what the latest genetic
findings may mean for you, and connect genetically with friends, family, and others across the globe. Your relationship
with 23andMe will be on-going and as interactive as you choose it to be. They’'ll keep you updated on the latest genetic
discoveries, and you can keep checking your account to see what those advances may mean for you. You can also
invite more family members to purchase the service and connect with their genetic accounts.

Thought: people want to understand themselves in all ways possible.

From:

PLAYFUL WATER

Y Water’'s new bottled drink is aimed at children and highlights many of the factors impacting
the water industry. The LA start up’s new product tackles sustainability concerns by packing its
drink in a bottle with a second life as a toy. Once the contents of the bottle has been consumed
multiple bottles can be collected and joined together in a modular structure. With many US
schools banning soft drinks outright, and water seeming like a boring option, Y Water fills a gap
in the market, addressing the concerns of health conscious parents whilst appealing to kids
through the sheer wow factor of its packaging. The health benefits of the drink are explained to
kids through witty and engaging cartoon style labelling.

Thought: FUNctionality + sustainability .



