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From:    
 
TEXT NATION 
Britons are now sending more than one billion text messages per week according to the latest figures from the Mobile 
Data Association (MDA). The figure is 25% higher than a year ago and is set to shatter forecasts for how many text 
messages have been sent to and from handsets this year. That weekly total is the same as the number sent during the 
whole of 1999. The total for 2007 looks set to reach 52 billion, far in excess of the 42-48 billion the MDA previously 
predicted would be sent this year. One key driver of this growth is the fact that companies are making greater use of 
text messaging. It's a lot more convenient for a business now to notify lots of their employees about an urgent message 
using a text message, whilst others are using text messages to manage relationships with customers when deliveries, 
appointments or house calls were due.  
 
Thought: even in high tech, sometimes the ‘old ways’ are still the best. 

 
SOUND BLINDNESS 
Our brains can turn down our ability to see in order to help us listen even harder to music and complex sounds. A US 
study of 20 non-musicians and 20 musical conductors found both groups diverted brain activity away from visual areas 
during listening tasks. What the scientists found was that while activity rose, as expected, in the auditory part of the 
brain, it correspondingly fell in the visual part. As the task was made harder and harder, the non-musicians carried on 
diverting more and more activity away from the visual parts of the brain to the auditory side, as they struggled to 
concentrate. Dr Jonathan Burdette, who led the study, said: "This is like closing your eyes to listen to music. Imagine 
the difference between listening to someone talk in a quiet room and that same discussion in a noisy room - you don't 
see as much of what's going on in the noisy room."  
 
Thought: it may seem like a good thing, but beware providing too much sensory stimulation. 

 
PS NETWORKING 
A project that harnesses the spare processing power of Sony's PlayStation 3 (PS3) to help understand the cause of 
diseases has entered the record books. Guinness World Records has recognised folding@home (FAH) as the world's 
most powerful distributed computing network. FAH has signed up nearly 700,000 PS3s to examine how the shape of 
proteins affect diseases such as Alzheimer's. Distributed computing is a method for solving large complex problems by 
dividing them between many computers. They harness the idle processing power of computers to crunch small packets 
of data, which are then fed back over the internet to a central computer. FAH uses distributed computing to examine 
protein folding and how it maybe linked to diseases. Proteins that do not fold correctly have been implicated in diseases 
such as Alzheimer's, Huntingdon's, BSE and many cancers. Until March this year, FAH only ran on PCs. The program 
had around 200,000 computers participating in the program, the equivalent of about 250 teraflops (trillion calculations 
per second). The addition of 670,000 PS3s has taken the computing power of the network to more than one petaflop, 
the equivalent of 1,000 trillion calculations per second.  
 
Thought: what network power could you tap into. 

 

 

From:  
 
MOOD MATCHING FOOD 
Feeling blue or stressed? Never fear, Dr. Whippy is here. This AI ice cream dispenser asks you a series of questions, 
analyzing your voice to determine how unhappy you are. Depending on your mood, the doctor will give you the 
appropriate amount of ice cream. In Dr. Whippy's wonderful world, the sadder you are, the more ice cream you 
deserve. Created by Demitrios Kargotis, a student at London's Royal College of Art, Dr. Whippy was unveiled at the Ars 
Electronica exhibition in Austria in September 2007. So, after years of crunching numbers, cleaning our rugs and 
making cars, the robots finally get it right and provide something we all want: more ice cream.  
 
Thought: Never underestimate emotions when it comes to eating and drinking. 

 
 
 
 



From:  
 
PLAY DATES 
When it comes to meeting new people, children tend to have the right idea: just start playing, and everything will be 
fine. Turns out that premise can work with grownups too, as Play Date can attest. Launched two years ago, Play Date 
has created an alternative to the typical club scene by offering singles and couples a chance to meet one another in a 
casual atmosphere focused on playing games. No high pressure, no awkward introductions; rather, participants in the 
monthly events just roll up their sleeves and enter into a little friendly competition. The games available span the 
spectrum from Monopoly and Yahtzee to Hungry Hippos and Musical Chairs. The setting is a function room in a local 
Crowne Plaza hotel, and food and drinks complete the picture.  
 
Thought: in a serious world, bring some childlike fun. 

 
DIY WEDDING RINGS 
Few possessions are closer to married consumers' hearts than their wedding rings, but purchase decisions have 
traditionally been limited to figuring out whether to buy one ready-made or to ask a jeweller to make a custom one. Now 
New York Wedding Ring is offering consumers a third possibility: make it themselves. Consumers are well-acquainted 
with the "make or buy" decision from many aspects of their lives, but rarely has jewellery been one of them because of 
the skill and equipment required. New York Wedding Ring, however, is changing that with private, full-day workshops in 
which couples can design and craft their engagement or wedding rings. A professional jeweller guides them at each 
stage of the process as they work with platinum, gold, palladium, or mokume gane; by the end of the day, they will have 
crafted professional-quality rings through an experience they'll always remember.  
 
Thought: pro-am consumers will jump at the chance to make it themselves. 

 
PREMIUM WARDROBES 
New Yorkers whose closets are bursting at the seams now have a high-tech solution for storing their off-season or 
special occasion clothes. Garde Robe is a first-class, full-service wardrobe storage facility that not only provides a place 
to stow pieces that currently are out of rotation, but digitally photographs each item to be organized in an online Cyber 
Closet. Customers can browse a catalogue of their belongings at their leisure from anywhere they access the web and 
arrange for delivery as needed. Items are stored in an air-conditioned converted loft space, specially designed for 
proper storage and maintenance of clothing, shoes and accessories. Pieces are available for delivery 24 hours a day, 7 
days a week, though advanced notice is required during off hours. Garde Robe also offers special services, including a 
first-class seamstress for fittings and alterations, a professional image consultant who can help customers define their 
style, and a hairdresser and make-up artist to help polish off any look. There's also a packing service, French hand 
laundering, and shirts and linens can be hand-pressed upon request.  
 
Thought: help manage complex lives. 

 
POWER LEASING 
The auto industry’s transition to alternative energy won’t just affect oil companies. It’s destined to disrupt and reinvent 
supply chains for fuel, financing and just about everything else that makes a car run. The latest evidence: Norway’s 
two-seat, electric-powered Think City car—set to go on sale in the coming months—will come with an owner financing 
package unheard of before. Consumers will pay an estimated $15k for the vehicle, but the company plans to lease the 
Think’s battery. And for good reason: on its own, the battery would cost an estimated $34k. Moreover, the Think 
battery’s useful life will depend on how the vehicle is used. Meaning: if Think owners were compelled to buy the battery 
along with the car, they’d be assuming risks few vehicle buyers would tolerate. The workaround Think has devised is a 
$100-200 per month bundle that will include the battery lease plus other services such as insurance and mobile internet 
access. The latter will enable the company to remotely monitor the battery’s remaining useful life. As the battery’s ability 
to recharge declines with age, the company will automatically offer owners the chance to replace it or, alternately, keep 
the battery in exchange for a lower monthly leasing fee.  
 
Thought: develop your own radical purchasing models. 

 
STREET CLEANING ADVERTISING 
Guerrilla marketing techniques may have been around for years, but they've also acquired a bad rep for sometimes 
defacing public property – city officials tend not to look too kindly on adverts scrawled in spray paint on city pavement, 
for example. Now Street Advertising Services is offering a less antagonizing—and more legal—solution, by creating 
images out of dirt. The British company's Street Art service uses high-pressure cleaning machines to wash brands, 
logos and adverts onto dirty pavements. First, clients provide their design, and SAS turns it into a giant stencil. Then, 



working at night, the SAS team blasts the stencil with water and steam on dirty walls, roads, pavements or even road 
signs. The result is a sparkling clean image in the shape of the company's logo or message. Nothing but water and 
steam are used, and it's all perfectly environmentally friendly and legal.  
 
Thought: how can you reduce the ‘spam’ foot print your brand leaves behind. 

 
EVERYDAY PAs 
With a few notable exceptions, concierge services and personal assistants are a luxury that tends to be beyond the 
reach of all but the most well-heeled. Not so with Sunday, a request-based service that offers 24/7 personal assistance 
by internet or phone. New York-based Sunday lets busy people in the US, Canada and the UK delegate chores as they 
arise, with monthly fees starting at just USD 29 and no cost to join. The site's agents are available 24/7 by email or 
phone, ready to make outbound calls, arrange travel plans, set dinner reservations, enable remote access to numerous 
websites and take action in emergency situations—virtually anything that can be handled remotely.  
 
Thought: let people outsource their lives to you. 

 

 

From:  
 
COLOUR CHANGING PAINT 
If Nissan has anything to say about it, soon everyone will be James Bonds, changing the colour of their car with the flip 
of a switch. That's because they are in the process of developing a paramagnetic iron oxide paint polymer. Using an 
electrical charge, the arrangement of iron oxide crystals can be tweaked, adjusting the car's colour. (It just so happens 
that metal-bodied cars make for excellent conductive surfaces.) But what’s really exciting is Nissan's juicy claim to have 
the technology on the market extremely soon, by 2010 if possible.  
 
Thought: offer an instant customisation option. 

 

 

From:  
 
CAPITALISING ON YOUR FLOPS 
Jelly Belly, the jelly bean company, asks if we know what happens to the Jelly Belly beans that are a little less perfect? 
Or the ones that somehow escaped the Jelly Belly logo stamper? And the answer is, they get turned into their new 
range of Belly Flops. No less flavourful, or lovable, than regular Jelly Belly beans, Belly Flops just come in wild shapes 
and sizes. You may find one that's round, one that's square, or you may even find a bunch stuck together. On very rare 
occasions, a flavour may not match a colour (shades of Harry Potter). A red Belly Flop might taste like Blueberry, for 
example, or a white one might taste like Chocolate Pudding. Belly Flop bags contain a lot of different assortments, and 
each bag is randomly packed. But you're sure to get a good variety of flavours in each bag.  
 
Thought: what seems like a failure may still be a lucrative niche. 

 

 

From: 
 
 
SCANNED ON JEANS 
Bodymetrics is a company which uses laser scanning technology to create the ultimate bespoke clothing. You stand in 
the “Bodymetrics Pod”, where a laser takes hundreds of measurements of your body in just 5 seconds. This scan, 
which accurately represents every contour of your body, is then used as a model to create perfect-fitting garments. Not 
surprisingly, Bodymetrics puts particular emphasis on jeans - denim is a multi-million-dollar industry, and the hunt for 
the perfect pair can drive anyone crazy. The company has teamed up with several premium denim designers to 
develop capsule collections of made-to-order bespoke jeans. Alternately, customers have the opportunity to create their 
own unique design, which is then fit to the exact measurements taken by the Pod scanner. The resulting pair of jeans is 
the ultimate in personalization: designed by you, tailor-made to every nuance of your body.  
 
Thought: one-of-a-kind ‘perfect fit’ has real appeal. 



From:  
 
CLOTHES TO HIDE IN 
Aya Tsukioka, a 29-year-old experimental fashion designer, has developed new clothing designs that 
she hopes will ease Japan’s growing fears of crime. One example: a skirt that, in a few moves, lets the 
wearer disguise herself as a vending machine. Ms. Tsukioka’s clothing is still in development, but she 
already has several versions, including one that unfolds from a kimono and a deluxe model with four 
sides for more complete camouflaging. These elaborate defences are coming at a time when crime 
rates are actually declining in Japan. But the Japanese, sensitive to the slightest signs of social fraying, 
say they feel growing anxiety about safety, fanned by sensationalist news media. Instead of pepper 
spray, though, they are devising a variety of novel solutions, some high-tech, others quirky, but all 
reflecting a peculiarly Japanese sensibility. Take the “manhole bag,” a purse that can hide valuables by unfolding to 
look like a sewer cover. Lay it on the street with your wallet inside, and unwitting thieves are supposed to walk right by. 
There is also a line of knife-proof high school uniforms made with the same material as Kevlar, and a book with tips on 
how to dress even the nerdiest children like “pseudohoodlums” to fend off schoolyard bullies. The devices’ creators 
admit that some of their ideas may seem far-fetched, especially to the crime-hardened West. But they also argue that 
Japan’s ideas about crime prevention are a product of deeper cultural differences. While Americans want to protect 
themselves from criminals, or even strike back, the creators say many Japanese favour camouflage and deception, 
reflecting a culture that abhors self-assertion, even in self-defence.  
 
Thought: make sure you understand the cultural needs of your audience. 

 

 

From:  
 
OFF-LINE DOWNLOADS 
Techies the world over know that open source computer operating system Linux can compete head to head with high-
priced commercial counterparts such as Windows, Unix and Mac OS. But while free is a great price for anyone, 
consumers in developing societies often don’t have access to a broadband internet connection. Which means their 
access to open source software is very limited. Unless there’s a Freedom Toaster around. As those behind the South 
African venture explain, a Freedom Toaster is much like a candy vending machine. Users insert a CD, follow the easy 
instructions on the touch-screen monitor and—presto—a copy of Linux is “toasted” by the unit’s internal CD burner. 
Since copies of the software come from the kiosk’s own hard drive, there’s no need to hook the Toaster up to the web, 
a major plus in areas where broadband access is scarce. The Freedom Toaster has already been deployed at libraries 
and other public locations throughout South Africa, whose large computer-literate population must often contend with 
spotty internet access. The Toaster’s offerings consist of popular versions of Linux along with e-books and free 
applications for Windows. Since thousands of open source programs exist, the Freedom Toaster’s usefulness is likely 
to grow over time, as consumers become accustomed to the notion of alternatives to Windows. Its founders also hope 
to locate Toasters worldwide. And in the true spirit of the open source movement, instructions for building Freedom 
Toasters are freely available on the organization’s website.  
 
Thought: can’t get to your customer? Introduce new distribution mechanics. 

 
TASTING STRIPS 
Food and beverage marketers have long known that there's nothing quite like sampling to convince a consumer to try 
something new, but the high cost and limited reach of traditional sampling campaigns are often prohibitive. Enter First 
Flavor, which converts flavours into Peel 'n Taste strips that can be mass-distributed in a broad-scale campaign. First 
Flavor's strips contain no sugar or calories, and all ingredients have been medically approved. Possible uses for the 
strips include not just print advertisements but also direct mail, product-on-product, and in-store coupon dispensing.  
 
Thought: provide a ‘hint’ of product experience to encourage full trial. 

 
 
 
 
 
 
 



From:  
 
BUILD YOUR OWN FASHION 
Lego has conquered the runway as witnessed at the Marc by Marc Jacobs Spring 2008 fashion show. Worn by models 
as headband detail, belt buckles and as brooches, the Lego accessories may start a craze in the coming seasons. 
Aside from Marc Jacobs, online entrepreneur Kasi Made caught onto the Legomania fashion trend several season ago, 
offering accessories all made out of Lego. The brand sells bracelets, earrings, barrettes and necklaces all made out of 
the Danish-made toys. They’re such a hit that some items are already sold out.  
 
Thought: create interest by developing radical and unexpected new uses for your product. 

 
 
GLAM GUNS 
GlamGuns.com is where you learn that an AK-47 NEVER goes with plaid and that you can be glamorous and strong 
wearing camo and combat boots as well as you can wearing pink frills. They claim to have combined “the girliness of 
glamour with the practicality of military expertise” in a range that includes the My Little Pony, Princess Diana and Hello 
Kitty Gun all available to buy for £1000+. The site claims to have be founded by a female US Army veteran known only 
as “Glambo”. But in fact GlamGuns.com was put together to mock stereotypes of women and girls and what they really 
like. Clearly the site is not ‘real’ but even so it is very disturbing.  
 
Thought: fake as it may be, there is power in really disrupting market conventions. 

 

 

From:  
 
LIVE TO 100 
As many as half of all 30 year olds alive in Britain today could live to be 100, according to pension buy-out expert 
Paternoster. The startling statistic is based on analysis of data derived from around 600,000 people on defined benefit 
pensions schemes, as well as general UK population data. Paternoster said: “We look at the rate at which people in 
pension schemes have died in the last 20 years and the rate at which they are likely to die in the future.” Almost half of 
the UK population are, or have been at some point in their lives, members of defined benefit pension schemes, who 
tend to live longer than non-members, because they tend to wealthier members of society. But what was surprising was 
that the new life expectancy figures applied to the whole population. The findings reflect those of the Office of National 
Statistics, which this week said Britain will have more pensioners than children for the first time this year. The ONS also 
said that there had been a 90-fold increase in the number of people reaching 100, although this is just 0.015pc of the 
total population of about 59 million.  
 
Thought: plan for a much older population. 
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