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From: [|B]|B|CHNIAYS

NEW RECORD DEAL

Following hot on the heels of Prince and Radiohead, Madonna is the next star to investigate new ways of selling music,
signing a ground-breaking recording and touring contract with concert promoter Live Nation. She is the first major star
to choose such an all-in-one agreement. It gives Live Nation rights to all her music-related projects - including new
albums, tours, merchandise, websites, DVDs, sponsorship, TV shows and films. The deal is reported to be worth £59m
over 10 years. Madonna, the first performer in Live Nation's new Artist Nation division, said the deal offered her the
chance to take advantage of new models of music distribution.

Thought: change the distribution rules.

STRESS RELIEF TO SWEAR BY

A study by the University of East Anglia into leadership styles found the use of "taboo language" boosted team spirit.
Yehuda Baruch, professor of management, warned that attempts to prevent workers from swearing could have a
negative impact. He concluded that in most scenarios (particular in the presence of customers or senior staff), profanity
must be seriously discouraged or banned. But that, in many cases, taboo language serves the needs of people for
developing and maintaining solidarity, and as a mechanism to cope with stress. Banning it could backfire therefore.
Managers need to understand how their staff feel about swearing. The challenge is to master the art of knowing when
to turn a blind eye to communication that does not meet with their own standards.

Thought: what taboos could you break?

From: 5l

AFRICAN COSMOPOLITAN

They're sophisticated, highly educated, well traveled and comfortable in American and European settings, as they are
in the African countryside. They are the upwardly mobile Afropolitans, and their influence is growing. As described by
Taiye Tuakli-Wosornu, a Nigerian-Ghanaian writer based in New York, Afropolitans comprehend Africas's far-reaching
cultural complexity, honor the continent's intellectual and spiritual legacy and sustain their parents' cultures. But
dispersed as they are through the Western world, these Afropolitans are adding African influences to Western culture
and are affecting everything from food and fashion to language. Various countries, like South Africa, are embracing the
idea of the Afropolitan as something to be proud of.

Thought: bring an afro-dimension to you brand experience.

FASHION SLOW DOWN

Slowear, a collection of men's luxury clothing that promises to be fashionable for years, is challenging the notion of fast
fashion. The ‘slow’ movement in food has been around for somewhile. Now it's hitting the fashion world in a somewhat
mutated form. With stores like H&M and Top Shop churning out trends a la minute, Slowear styles are made to stand
the test of time, immune to fickle fads. The clothing ranges from dressy to casual, with chino pants, knit tops and suits
available. All of which make sense, given that mainstream men are usually wary of clothes shopping: so buying fewer,
timeless pieces is a no-brainer when it comes to convenience and long-term thrift. Even if ‘slow fashion’ is really just a
new way to reposition ‘classic’ clothing. But empowering consumers with a good fit, lasting look and comforting
familiarity never goes out of style.

Thought: how could you take it slow?

TOURISM IN THE DARK

Whether it's morbid curiosity or a backlash to fully packaged, theme park tourism, travel to sites of disaster, death and
depravity has become popular enough to warrant a genre of its own — Dark Tourism. Several museums and sites
have already popped up in this space. And Lonely Planet offers a section on Dark Tourism, with information on sites in
the Czech Republic and Cambodia. Maybe exploring The Dark Side of humanity by slumming and experimenting just
holds a subversive thrill for experiential travellers.

Thought: look to the dark side.



HIGH OCTANE CRISPS

First it was energy drinks and water, then breakfast baked-goods. Now, the caffeine craze has hit the snack food
market. Golden Flake Snack Foods has introduced a barbecue potato chip that is truly buzz-worthy. Downing a large
bag of the so-called NRG Phoenix Fury chips is the same as drinking three cups of strongly brewed coffee. Perfect for
delivering a one-two punch for busy consumers who get the munchies and also need a quick pick-me-up.

Thought: up the energy buzz.

From: $s
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FREEZE TO DEATH

The pharaohs built pyramids to help protect their mummified remains for millennia. But these days an opposite trend
has taken hold: low-impact burials that enable a body to naturally revert back to the soil as quickly as possible. And
there are increasingly high-tech methods emerging that allow cadavers to decompose while avoiding potential
environmental hazards. Some of the techniques may seem strange, but they eliminate the messy embalming fluids,
concrete crypts and metallic caskets used in traditional burials. Case in point: Promessa Organic. The Swedish firm’s
technology begins by freezing a body to minus 18 degrees Celsius. A bath in liquid nitrogen cools the corpse even
further, making it brittle. Next, vibrations render it into powder, and later the water that makes up the largest part of
human bodies is evaporated by means of a vacuum chamber. Finally, ground polluting metals—such as mercury from
tooth fillings—are removed, and the now-purified powder is placed in a small, corn starch casket. Once buried, casket
and remains fully decompose in 6—12 months.

Thought: provide a super-premium environmental benefit.

OLD MOVES

Seniors are among those most likely to move, as they downsize or head off to sunny retirement digs. Yet moves can be
especially hard on them, with heavy lifting and countless details to deal with, from emptying an attic to reconnecting an
entertainment system. Which is where Smooth Mooove comes in. Their clients can now choose from a lengthy menu of
services within three basic moving plans. Services range from cleaning up vacated homes once all household items
have been loaded on a truck, to hanging drapes and shopping for items for a client's new home. Although any move is
costly, Smooth Mooove say they can save you time and money. Since family members often have to take time from
work to help a parent move, the company isn’t just marketing its program to seniors, but also to corporate clients, as an
employee benefit for children of aging boomers.

Thought: with an aging population, how could you help make growing old easier?

SUN SALES

Vending machines can be found just about everywhere, except, maybe, where they're needed most—tucked away on a
remote beach or at the end of a gruelling golf-course hole. An Anglo-Spanish firm has come up with a solution: an off-
the-grid, solar-powered vending machine that can be placed anywhere there’s adequate sunlight. In the process, Solar
Energy Vending has greatly expanded the locations that can be served by an industry that matured decades ago. A big
challenge was developing a refrigeration system strong enough to keep the machine’s food and drinks cool, while
powered solely by the sun. Solar panels on top keep the machine’s refrigerator running, and a rechargeable battery
provides power at night or during prolonged cloudy periods. A wind turbine can substitute for solar cells in less sunny
climes, where hot beverages could make the vending dispensers a popular stop-off along ski runs.

Thought: find ways to put your brand where people want it but can’t get it.

NOSTALGIA FOR HIRE

There's nothing like an old Volkswagen camper van to evoke images of footloose and fancy-free holidays during the
Summer of Love. Now, modern-day flower children can relive the experience thanks to companies likes Devon-based
O'Connors Campers, which operates a small fleet of VW vans offering a retro taste of freedom for authentic hippies and
wannabes alike. O’Connors uses rebuilt vans with new engines and new interiors that maintain the classic charm with
which they were originally made. The power of nostalgia is well-known to marketers. The added appeal of an outing in
a VW campervan is that it goes beyond evoking memories to actually recreating an experience.

Thought: be genuinely retro.



VENDING BLENDING

A cool new concept in beverage vending uses pouches to mix drinks in situ—offering freshly made
drinks for consumers and vastly reduced restocking and maintenance for operators. With the
PouchLink system, which was designed and developed by UK-based WaterWerkz, machines can hold
up to 2,000 interlinked resealable, spouted pouches of varying sizes that are filled on demand, using
filtered mains water and flavoured syrups. Not only does this innovative design promise decreased
stocking, storage and transportation costs associated with machines that vend bulky pre-filled cans or
bottles, but it's environmentally sound as well. In fact, the system boasts the lowest “food mile” rating of
any vended packaged cold drink. Moreover, just-in-time flash chilling reduces energy consumption by
as much as 80% compared to what's required to refrigerate beverages in traditional vending machines.

Thought: make it at point of purchase.

KNIT GRANNY

Swiss Netgranny is a collective of 15 grannies who knit socks on demand and sell them online. Customers can choose
their favourite granny from a gallery which includes information on why the women knit or about their professional
credentials. Customers pick the colour of their socks, or opt for a surprise design. After placing an order, their personal
sock-knitting granny will take approximately two weeks to knit the pair of socks.

Thought: give it a really personal touch.

From:

NATIVE SHOES

Nike has unveiled what it says is the first shoe designed specifically for American Indians, an effort aiming at promoting
physical fitness in a population with high obesity rates. The Air Native N7 is designed with a larger fit for the distinct foot
shape of American Indians, and has a culturally specific look. It will be distributed solely to American Indians; tribal
wellness programs and tribal schools nationwide will be able to purchase the shoe at wholesale price and then pass it
along to individuals, often at no cost.

Thought: tailor for ethnic differences.

From:

KEEP YOUR POWDER DRY

Hair washing in cold weather is a tedious burden for those with long locks, not to mention the health risks. If you don’t
have the time or patience to blow dry before braving the elements, this is where the Hair Powder “for hair on days of
unwash” from Lulu Organics_comes in. It soaks up the shine and leaves hair smelling great without any nasty chemical
residue. The eponymous Lulu originally created the recipe as a gift for her best friend when she realized that the talcum
powder they had been dousing their hair with could be potentially carcinogenic. She read up on beauty product
ingredients, and used her fashion publishing connections to set up meetings with beauty companies and eventually
came up with a fragrant combination of natural and organic ingredients.

Thought: provide credible alternatives to doing it ‘properly’.

MOBILE NETWORKING

First introduced a few years back by a couple of tech students, the cleverly named Socialight is a free service using
saocial networking to deliver localized info to your mobile phone. The service works by geo-tagging places with "stickies"
that list the particulars of a favorite bar (for instance), which can be accessed by other users. Socialight figures out
where you are using network-positioning services, providing pinpointed details. You can also simply configure your
mobile to notify you of nearby stickies posted by friends or the entire community, so that you automatically navigate an
area like an insider. The data lives on a website as well and "channels” curated by celebs and ‘style’ publications
provide a richer experience.

Thought: add value to nights out.



From:

REWARDING NICENESS

Imagine if every time you did something kind, somebody took notice and rewarded you for it. Would that compel you to
perform more good deeds? Maybe be a nicer person all together? Londoner Liz Akers is optimistic that it might - and
has set up a system to find out. Akers has started a “benevolence movement” through a simple good deeds and
rewards system: see a stranger do a kind thing and hand him a “niceties token” with a URL on it where he can register
himself and his good deed. Everyone who receives a token and signs up becomes a member of Team Nice, a group of
- you guessed it — ‘really nice people’. So far, the movement is 500 strong and growing.

Thought: always see the good things in the world.

EMOTIONAL JEWELLERY

Fashion has always been used as a cultural identifier, a signifier of social status, and a statement
of economic means. Now, fashion is letting us wear our emotions, if not on our sleeves, then on
our skin. Phillips, in conjunction with The Stella Project, has developed a revolutionary new
material that, through integrated electronic sensors, reacts to our physiological cues. It's worn
directly on the skin, is self-contained, comfortable, and even - according to Phillips - “arousal
enhancing”. The company has this to say: “Skintile the Electronic Sensing Jewellery further
explores emotional and physiological sensing. It is a new genre of product; a generation of
wireless, stick-on body sensors that re-define traditional body adornment.”

Thought: help people show their emotions.

From:

DESIGNER BIG CATS

If you have a spare $22,000 lying around, you can get yourself the world’s most exotic domestic cat, the
Ashera. By blending the bloodlines of the African Serval and Asian Leopard Cat with a domestic cat, a
totally tame feline resembling a mini leopard is born. Don'’t be intimidated by their fierce, leopard-like
looks; Asheras are fully socialized, affectionate, and intelligent. They get along with children and other
pets and require the same care as a regular house cat. They even enjoy leisurely walks on a leash. Your
Ashera is hand delivered fully vaccinated with nail caps on its claws, as well as a year of veterinary
insurance, a microchip identifier, and the ear of an animal behaviorist for ten years. Because you can
never be too careful.

Thought: be exotic...and a little bit dangerous.

From:

CHARITY DEBT RELIEF

Britain’s personal debt is increasing by a very scary £1 million every 4 minutes. Amongst those most in debt are
university graduates, who leave their studies with an average of £12,363 in the debit column. However a scheme called
Do Good 4 Debt, is launching in January 08 which aims to assist graduates and people in debt to get back into the
black by doing some charity work with the homeless, sick or elderly. The brainchild of lan Wallace, a graduate of Oxford
university who, in 2005, found himself with £14k worth of debt, Do Good 4 Debt is working with UK companies to
sponsor financially-challenged individuals. The idea is that the sponsorship will pay off a person’s debt in part or full
provided that they work for a charity for an agreed length of time. Do Good 4 Debt is an excellent opportunity for
graduates as they can have a gap year of sorts, help worthy causes and clear their cumbersome debts at the same
time. lan has already signed up 12 charities in the UK and two projects based in Africa, while more than 100 potential
candidates have joined Do Good 4 Debt. It costs just £16 to register as a candidate, with all profit going towards
marketing the concept in the UK.

Thought: get people working for what they want.



From:

DESIGNER ISLANDS

The Pearl-Qatar is a man-made island under construction off the coast of Doha, Qatar. It is about 985 acres, and
fronted by 12 miles of beaches. The island is supposed to become an exclusive home for 40,000 lucky international
residents as well as a holiday destination for 800 guests. But residences and the hotel aren’t the only things that you'll
find on the island—they’ll also have three marinas, almost half a million square feet of retail, dining and entertainment.

Thought: make your brand a ‘gated community’ for those who can pay.

WALKING BACKWARDS

Designer Marc Jacobs has brought a whole new meaning to walking on your toes with the release of
the world’s first back to front heel. A chunky, four-inch heel nestles horizontally just under the ball of
the foot. Where you'd expect a heel, there is nothing but fresh air. The centre of gravity therefore is
somewhere under the arch of the foot, forcing the whole body to tilt forward. To buy into the trend will
cost you £270 for a plain pair and £330 for a more elaborate design decorated with metal swirls and
Swarovski crystals.

Thought: go for some radically bizarre functionality.

ICY WINE

Imagine a frosty treat on a steamy summer day. If ice cream isn’t what you crave, and beer isn't your style, then you
may like this. Two best friends from New York created a wine sorbet while brainstorming ideas for the restaurant they
were going to open. Pretty soon they refocused their business plan and, instead of opening a bistro, went into sorbet
production. This is not an indulgence for kids. Wine Cellar Sorbets contain 5% alcohol. For those with sophisticated
tastes, sorbets come in six flavors: Sangria Rojo, Riesling, Champagne, Pino Noir, Rose, and Cabernet Sauvignon.

Thought: provide a really adult version.

REGROW YOUR TEETH

A team of researchers from the University of Alberta has created technology to regrow teeth - the first time scientists
have been able to reform human dental tissue. Using low-intensity pulsed ultrasound (LIPUS), scientists have created a
miniaturized system-on-a-chip that offers a non-invasive and novel way to stimulate jaw growth and dental tissue
healing. The researchers are currently working on turning their prototype into a market-ready model and expect the
device to be ready for the public within next two years.

Thought: offer the promise of changing the unchangeable.

DRINK BY NUMBERS

Gerard Bertrand has launched a series of personality-based wines. Are you a serious Sam or laughing Larry? Shy
Sheila or a rowdy Rachel? No matter your characteristics, there's a blend for you. The wines are based on a number
system which are the resulting digits of a revealing mini personality test. Basically, it's a marriage of the study of wine
(oenology) and the study of numbers (numerology). According to numerology everything in the universe is related to
numbers; each number refers to a different personality, emotion, vibration and colour. When it comes to wines, each
has its own origin, history, grape variety and colour. If you prove to be a No. 3, the corresponding wine should be the
No. 3 Sauvignon Blanc. It's fresh, lively for the spontaneous and outgoing types. The No. 7 Chardonnay is smooth and
sophisticated, best suited for passionate and sensual intellectual types.

Thought: psychometric brand choice.



