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MOBILE WALLETS

The UK's big five mobile phone firms have switched on a payment system that turns handsets into digital wallets.
Called PayForlt, the scheme is designed for those buying goods and services with a value of up to £10. The industry
hopes it will be used to pay for ringtones, train tickets, parking fees and eventually as a payment system online. Any
cash spent via the scheme will automatically be added on to a customer's phone bill. The scheme standardises the way
phones can be used to make payments no matter which operator a customer is with or which handset they are using.

Thought: provide new ways of paying for what you're selling.

INJECTION PATCHES

Technology from inkjet printer cartridges could soon be used to inject medicines painlessly through the skin from a
patch on the arm. The device uses a system patented by HP to push drugs through tiny needles, which do not go far
enough in to trigger pain receptors. These receptors are found approximately three-quarters of a millimetre under the
skin surface, but the microneedles should only reach approximately half a millimetre at most. There are 150 needles in
a patch, and HP says that the dose and even the time of day a drug was injected could be controlled using a microchip.
Another benefit of the HP-developed patch is its ability to carry more than one drug at the same time.

Thought: use technology and knowledge from elsewhere to provide radical solutions to the problems you face.

From: .4

THE NEW GILDED AGE

According to many cultural observers and commentators, the U.S. is in the midst of a return to pre-income tax robber
baron days, which saw vast fortunes amassed by a handful of industrialists. Called the "hourglass economy," it's been
developing for several years as the super-affluent create historically unprecedented gaps between themselves and the
rest. What's emerging is a self-consciousness and defensiveness on the part of the superaffluent, who often see their
wealth as evidence of unique talents. In many cases, they are corporate executives who have built significant wealth for
their stockholders. Also emerging, as a consequence, is a new wave of extreme philanthropy, driven by the idea that
individuals making targeted gifts are more effective than tax-funded government bureaucracies. Most of the tber-
wealthy today (as in the 1890s) see this as a better way of "giving back" than, say, raising wages or accepting higher
income tax rates.

Thought: watch the super-affluent for clues about future mainstream luxury.

POD SLEEPING

New York's Pod Hotel offers hyper-luxe style in low-rent quarters. A former hostel in midtown Manhattan, the place was
overhauled and uberhipped with free WiFi, LCD TVs, in-room safes, iPod docking stations and stylish minimalist
amenities in the still-tiny rooms. Bunk and single rooms have electronic displays indicating availability of the shared
bathrooms, which feature designer sinks, rain-head showers, streaming music, and marble and granite interiors.
Double, queen and larger rooms have private baths. All very appealing to a 21> Century traveller.

Thought: There’s a blurring of budget and boutique.

FRACTIONAL GREEN-NESS

Luxury eco-vacations are all the rage, so why not vacation homes? The new Whitewater Village timeshare community
in Ottawa Valley, Canada, helps consumers get a slice of the sustainable life. The luxury log homes will be 40-50%
more energy-efficient than typical residential constructions. Occupants also benefit from emission-free, low-VOC
(volatile organic compounds) and sustainably harvested materials to maximize indoor air quality. The eco-activism
doesn't just take place indoors: there will be minimal disruption of existing trees and the use of solar-powered golf carts
instead of cars. And such fractional ownership makes luxurious, eco-friendly accommodations a reasonable

purchase for consumers who don't have millions to plunk down for a second home.

Thought: help people group together to make a difference.
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FREE CAB HOME

Get Home Free is a flat rate, prepaid cab card that gets its holder home safely. Mainly targeted at teenagers and
college students, the concept's initiators are aiming to help out kids who are stuck with car trouble, have been drinking,
or whose ride home has fallen through. Cardholders place a call to the Get Home Free hotline, and a car is immediately
dispatched to bring them home, no questions asked. And to spread the word, they will give away one card every month
to a random MySpace friend.

Thought: paying up front makes something ‘feel-good’ free when you actually come to use it.

SHARING ERRANDS

It's no secret that one can save time, money and petrol by doubling up on errands or swapping to-do's with people in
other locations. But the prospect of divvying up tasks among friends, family and coworkers might seem like more
trouble than it's worth. That's where Sherrands comes in—a new tool that links to-do lists of close friends and
associates in a secure online environment to facilitate errand sharing. Customers sign up for subscriptions and invite
others to join. They then set up lists of other members they trust to run their errands. Once an errand is entered, the
user can assign it to one or more lists, and each member on that list is alerted via email. If the errand happens to be
convenient to one of those members, he or she can accept it, and an email notification will let the person know.
Sherrands also lets users create offers—alerting a list of members that you will be running to a particular part of town,
for instance, and offering to help with errands in that area for anyone who needs it.

Thought: a problem shared is a problem halved...as they say.

ULTRA-PREMIUM JUICE

While there's no shortage of premium juice brands, Wild Bunch & Co still catches the eye with its ultra
premium approach. The Singaporean company, which launched in January 2007, sells 100% organic
juice in distinctive bottles and offers home delivery within Singapore. Aimed primarily at busy and
affluent professionals, Wild Bunch sells a convenient, natural source of nutrition. Customers who sign
up get one 250 ml serving per day, made to order and delivered to their home or office, with bottles
picked up for recycling. Wild Bunch is also actively targeting bars and restaurants with suggested food
pairings. Beyond this, spas and resorts can offer their customers a One Day Detox Menu by Wild
Bunch, a selection of six juices aimed at flushing out toxins and boosting immunity.

WILD BUNCH
&C0

Thought: There’s always room for something even more premium.

PERPETUAL OPENING

Most stores change their window displays regularly, But New York’s GrandOpening completely reinvents its entire
operation every three months. This winter, the 350-square-foot space housed an exhibit for a proposed eco-community
a two-hour drive west of New York. Currently, GrandOpening is a ping-pong parlour, tapping into that sport’s growing
popularity. The site’s lone table rents for USD 18 per hour. A webcam lets neighbourhood residents see if it's free. The
barebones room can also host private parties and tournaments. No word on whether Pong, the current name for the
storefront, has turned a profit or what GrandOpening’s next reincarnation will be. But simple as it may seem,
GrandOpening’s perpetual makeovers have generated lots of buzz.

Thought: the new and novel is always interesting and exciting.

PACK UP FOR TROUBLES

Travellers have the potential to bring much-needed supplies to underfunded non-profit organisations around the world,
but usually they don’t learn about those needs until it's too late to pack for them. StuffYourRucksack hopes to solve that
problem by showing travellers--before they leave on their trips—how they could help out in a particular region. The site
was recently founded by BBC presenter Kate Humble, who recognized how often travellers end up thinking, ‘If only |
had known!”. The concept is simple: local organisations around the globe can visit the site to register what they need,
as can travellers who have been there and discovered the need first-hand. Travellers planning a trip can then search to
see what they can bring along to help. There are no fees to be paid on either side, and a feedback section of the site
allows for the exchange of tips and advice.

Thought: let people help out.



TASTING PARTIES

In a new twist on the direct sales model, My Secret Kitchen brings something to parties that any event needs: great
food. When a customer hosts a My Secret Kitchen Tasting, they only have to supply the guests and drinks, and the
consultant does the rest, arriving about one hour early to set up and prepare foods for attendees to sample. Selections
include Chili Chocolate Fondue, Ultimate Chocolate Brownie Mix, Beer Bread, Maple Caramel Sauce and Blossom
Honey Chai, with seasonal products introduced twice a year. Each has its own unigue story and at least five different
uses. All products are made from high-quality, recognizable ingredients with no artificial colours or flavours.

Thought: how could you go direct to your consumers.

WOMEN’'S WORK

When it comes to building or renovating homes or office spaces, consumers in the UK can now opt to forgo the
handyman and call in a team of handywomen instead. A Woman's Touch offers property maintenance and building
services, all executed by a team of highly qualified, highly reliable and highly courteous tradespeople, who happen to
be of the fairer sex—a detail the company hopes will keep “the cowboys quivering in their boots!” Many female
customers feel more comfortable having women work in their home, and clients praise their efficiency, punctuality and
cleanliness. A Woman's Touch can provide a full range of services from inception to completion, so there's no need for
customers to juggle multiple contractors. But when other professionals do need to be sourced for a job, A Woman's
Touch can handle project management on a customer's behalf. And customers who want the satisfaction of their own
hands-on project will soon have the chance to learn the tricks of the trade through A Woman's Touch Training Courses.

Thought: be really obvious who you are targeting with your product or service.
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GIVING YOGHURT SOME FIZZ

Looking to make yogurt more palatable to tweens, Yoplait has come out with carbonated yogurt in a tube. Called Fizzix,
this bubbly concoction is the latest entry in the fast-growing U.S. yogurt market. As strange as fizzling yogurt sounds,
they may be on to something. Some 200 new yogurt products were launched last year. But per capita consumption of
yogurt in America is only a third of that in France. Not only that, but American kids between the ages of 8 and 12
consume the least amount of yogurt of any age group. Which is why, looking to boost sales to young kids, yogurt
companies are getting creative. But until Yopliat came out with Fizzix in July, nobody thought to try bubbles. And whilst
it doesn’t really work for grown-ups, but tweens seem to love it, saying it tastes refreshing and has a texture they like.

Thought: what could be ‘fizzy’ about your offer.

From: ANANOVA

WISPA CAMPAIGN

Cadbury is to bow down to an internet campaign and bring back the Wispa chocolate bar. Fans of the old favourite
have been using websites such as Facebook and MySpace to demand its return. Cadbury will make an initial run of
23million bars in October and gauge interest from there. The company says customers often ask for old favourites to be
brought back, but said the numbers joining the internet campaign to re-launch Wispa were unprecedented. Cadbury
spokesman Tony Bilsborough said: "We get letters about the Aztec bar and the lime barrel in the Dairy Milk tray. But
this is on a whole different scale. "This is the first time we are going to give the internet a chance to prove itself and see
whether it is all hype or genuine." Wispa was first brought out in 1981 for a trial in the north east. The bar with a bubbly
centre was seen by many as a rival to Nestlé's Aero bar with the slogan "Bite it and Believe It". Its popularity began to
wane in the 1990s and it was finally ditched in 2003 as Cadbury concentrated on other brands but die hard fans of
Wispa demanded its return. Networking sites such as MySpace and YouTube have groups, with thousands of
members, dedicated to the veneration of he Wispa bar. And, earlier this year, two fans stormed the stage at
Glastonbury during Iggy Pop's set to hold up a 'Bring Back Wispa' banner.

Thought: get you consumers to show how really passionate they are about you.
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HAVE A SECRET SHOT

Taking notes from energy gels like GU and Powerbar, Pocket Shots is making drinking on the go even
easier. Packaged in flexible plastic pouches, just tear the top off and your good to go. Each package
contains a hearty shot (50ml) of one of five spirits; vodka, rum, tequila, whiskey, or gin. Perfect for
almost any outdoor activity or when discretion is needed.

Thought: think ‘cool convenience’.

TEXT TO EAT

For all you convenience fans and text messaging enthusiasts, get ready for text messaging to take convenience to the
next level! GoMobo now lets you order food-to-go via text message. That's right! Skip the line and even pick up your
food or drink at a pre-scheduled time with the service. Users get to build their favorite orders from online restaurant
menus. Save each order with a “GoCode” and simply text the code to your chosen restaurant. Following the success of
the New York City beta launch that allowed thousands of savvy residents to order ahead to avoid coffee and lunch
lines, the company is how aggressively pursuing relationships with established restaurant chains across America.

Thought: use interactive digital technology to give people ‘real world’ advantages

From:

McMAKEOVER

The Golden Arches are going upscale in Europe - and if you haven't seen a refurbished McDonald's yet, chances are
you will see one by the end of this year. Aiming to create a more relaxed, restaurant-like experience in a sophisticated
atmosphere, McDonald's is replacing bolted-down, plastic, yellow and white "furniture" with lime-green designer chairs
and dark leather upholstery. It is the restaurant chain's biggest revamp in more than 20 years, and, together with its
franchisees, it plans to spend more than €600 million remodeling 1,280 of its European restaurants by the end of this
year. McDonald's is also introducing more healthful foods and items that cater to regional tastes, like café lattes.
Hoping to attract young adults and professionals, in addition to its core customer base of moms and kids, the chain is
also adding amenities like Internet access and rental iPods. So far, the changes appear to be paying off: in the first half
of this year, combined sales at Europe's 6,400 restaurants rose 15%.

Thought: there’s nothing so bad it can’t benefit from a bit of a makeover.

From:

LIFE ON A STICK

It's like... a billboard that you can live in! A new housing concept called Single Hauz, by an architectural
firm in Poland, proposes cantilevering domestic living space from a central mast. The design makes it
easy to balance on top of a pole, which can be driven into a lake, sea, or the side of a mountain.
Basically anywhere you have space you can put one of these houses.

Thought: how can you offer ‘space saving’ solutions.

FULLY AUTOMATED DINING

Bagger's, a unique German restaurant, has eliminated all need for human interaction. Now you can enjoy your meal
without pesky waiters—the only one left to blame for a screwed up order is you. The Nuremberg restaurant allows
customers to order their meals via touchscreen right at their table. Estimated arrival times are communicated and the
food and drinks glide down spiral rails when finished. This automated eatery is the brainchild of Michael Mack, an iron
foundry guru.

Thought: put people in control; cut out the middlemen.



NEAR-DEATH RECREATIONS

Out-of-body experiences have been intriguing people for years. About 10% of people will experience life altering
phenomena, but this number may soon increase thanks to new technology. Scientists have discovered a way to
recreate the heightened spirituality and strange phenomena many people report after a near-death experience.
Through the use of virtual reality goggles, volunteers were taken on enlightened adventures that had them feeling they
had left their physical bodies behind. The discovery could take video games to new heights, letting gamers immerse
themselves in virtual worlds like never before. Naturally, out-of-body experiences tend to occur in life-threatening
situations, or when using drugs or alcohol. The exact cause is still unknown, but scientists believe it has to do with the
way in which people perceive their physical form. Those unhappy or less in touch with their body are more likely to
have an OBE.

Thought: how can you expand people’s perceptions.

SOLAR COOKING

What better way to eat your greens than by preparing them in a “green” way? Thanks to nhew advancements in solar
coking, this option is a lot more doable. Earth-happy cuisine isn’t limited to personal prep in the home anymore either,
as leading restaurants begin to shift toward more eco-friendly prep methods. La Palette in Toronto, for example, offers
carbon-free cooking. Head chef, Brooke Kavanagh said “there is really not much limit to it. The food tastes the same.
The benefit is that it's not using any electricity or gas.” A solar oven works by capturing the sun's rays in a heat trap -
often an insulated box with a thermal glass lid - on which the pot is placed. Mirrors reflect as much light as possible into
this area; black pots are used to intensify the heat. As long as the sun continues to shine, it takes only a few hours to
cook a meal.

Thought: add some green novelty value.

BODY HEAT ENERGY

Would you believe that by simply sitting around, you could generate enough electricity to power electronic devices?
Scientists have developed new innovative circuits that are capable of harnessing electricity from body heat. Using the
principle of thermoelectric generators (TEG) made from semiconductor elements, they extract electrical energy and
boost it, combining multiple components until sufficient energy is made to operate the electronic device in question.

Thought: how could you harness body power?.

PURE SUN WATER

This solar container was created by the Italian designers Alberto Medo and Francisco Gomez Paz. The
water bottle’s design was inspired by needs of developing countries, specifically with the intention of
killing harmful micro-organism that contaminate water. Unfiltered water contributes to nearly 2.5 million
deaths each year and can cause very vicious diseases. The bottle uses SODIS (solar water
disinfection), a technology developed at the Swiss Federal Institute of Water and Sanitation. When
mixed into drinking water, SODIS works together with the sun’s UV-A radiation and increased
temperature to kill the majority of the micro-organisms. With a sixth of the world’s population lacking safe
drinking water, This new technology could literally be a life saver.

Thought: there’s more possibilities in new forms of energy than we may realise.



