
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

� � � � � � � � � 	� � � � � � � � � 	� � � � � � � � � 	� � � � � � � � � 	 
� �
� �
� �
� � 
�
�
�
� ����
 
 
 

emerging trends, new 
ideas and general thought 

stimulation 
 

(issue no.68) 
 

11.09.07 
 
 
 
 
 

For more information and other new 
ideas visit www.futurescoping.com 

 
Or contact me on… 

Jon@quietstorm.co.uk 
0207 907 1140 

 

(Pshan: (cc) http://www.flickr.com/photos/pshan427/) 



From:  
 
HOW MANY DAYS TO GO? 
The fridge can be a graveyard for random leftovers. And with food safety a growing concern, consumers are tossing out 
way too many perishable items — and, as a result, lots of money — out of fear that they may be gastro-tract attackers. 
Now a device called DaysAgo Digital Day Counter seeks to save those yummies from an untimely demise, by providing 
peace of mind and a sense of organisation. Don't know when you opened those hot dogs? Forgot how long that slice of 
pizza has been chilling? Just attach the digital timer to anything that needs day-tracking. The timer counts up to 99 
days, then starts over. Simply reset it each time you open a new package of perishables.  
 
Thought: maximise usage…minimise wastage. 

 
AIR CON ON ICE 
The iceman cometh to New York City, where several high-profile companies are cooling down with huge blocks of ice 
instead of air conditioning. Why? It's ultimately cheaper, it lessens dependency on city electricity and reduces 
emissions. Credit Suisse's Trane-designed system in the Met Life tower freezes water in tanks at night, when power 
demands are low, and pumps chilled air via fans by day as the ice melts. Also making the switch to ice-cooling: Morgan 
Stanley and Goldman Sachs. It costs $3 million to get in the game. But once the system's up and running, it can save 
millions in utility bills. Entering the Ice Age cut Credit Suisse's annual energy costs by 2.15 million kilowatt hours — the 
equivalent of planting 1.9 million acres of trees or taking 223 cars off the streets of New York.  
 
Thought: what seems lo-tech can still be cutting edge. 

 
POWER WALKING 
The need to wean ourselves from standard sources of energy and find greener alternatives is inspiring innovators who 
hope to embrace a savvier, more sustainable future. one current example is "crowd farming". This practice (which turns 
the energy people create as they walk, run and otherwise go about their daily activities into electricity) is what James 
Graham and Thaddeus Jusczyk, students at MIT's School of Architecture and Planning, envision for their school's 
campus. Crowd farming is definitely not a residential innovation, but the system could be installed in areas of high 
pedestrian traffic, or even nightclubs or gyms, placing blocks below the normal flooring that bounce and rub up against 
each other as they're stepped on. This movement is then harnessed and turned into electricity.  
 
Thought: everything has a use…so find a way to exploit it or lose it. 

 

 

From:  
 
SPA SHOPPING 
After having thoroughly established that shoppers are willing to pay premium prices for natural and organic products, 
Whole Foods is adding premium services to match: an in-house spa and concierge services that include personal 
shoppers. The ReFresh spa has seven treatment rooms, its own retail space (a store within a spa within a store) and a 
private balcony for outdoor relaxation, spa meals and retreat. The spa is run by Whole Foods, not outsourced to an 
existing spa brand, and applies the same quality standards as the grocers downstairs do, opting for fresh, plant-based 
and naturally derived ingredients and only using products that haven't been tested on animals. Catering to customers 
pressed for time, the spa offers quick options like a mini manicure and a 25-minute Swedish massage, along with a 
wide range of more indulgent treatments.  
 
Thought: bring some added value service initiatives from other sectors to your product. 

 
PROVENANCE IN FULL 
Dutch knitwear brand Flocks gives customers details about the individual animals that 
provided the wool for their sweaters and mittens. Every item can be traced back to its 
source. Since one sheep supplies exactly enough wool for one sweater, each sweater is 
tagged with a specific animal’s ID number, and comes with a certificate: the animal's 
passport. Information provided includes breed, weight, year and place of birth, and a picture 
of the sheep. So far, the company has only used non-dyed materials, sticking to the natural 
colours of sheep, rabbits, goats and alpacas. Now they’re planning to use coloured yarn for 
upcoming collections, and provenance of colours will be included on separate labels. A blue 



scarf, for example, could be dyed with natural indigo, with information provided about the type of plant the dye was 
extracted from and where it was harvested. All of this adds up to an appealing story customers are to happy to pass on. 
 
Thought: (re)connect people with the source of the products they consume. 

 
MINI-SIZE ME 
Bucking the trend of ever-expanding dining portions, Chicago-based Minnies is out to prove that bigger 
isn't always better. Featuring a wide selection of bite-size gourmet burgers and sandwiches—including 
traditional favourites such as grilled cheese, alongside the more inventive Mykonos (roast chicken, tzaziki 
sauce and kalamata tapenade) and Thanksgiving delight (roast turkey, cranberries and wild rice gravy)—
Minnies applies nouvelle cuisine portions to casual dining. Besides serving waistline-minded eaters 
something to nibble on, the fifties-style diner gives hungrier customers the mix-and-match pleasure of 
tapas restaurants. And while other restaurants are starting to offer Lilliputian portions in response to 
consumer demand, serving miniatures-only is a niche concept that could definitely take off.  
 
Thought: is a mini version of your product viable? 

 
KID FINANCING 
Oregon-based bank Umpqua recently launched their Lemonaire campaign, aimed at helping 'really small 
entrepreneurs' start their first business: a lemonade stand. After completing an application, children can pick up a free 
Umpqua Lemonade Starter Kit. The kits include cups, napkins, a sticker, table cover, small business guide ('How to 
Become a Lemonaire') and USD 10 start-up capital. No purchase necessary, but children must be under 13 to qualify.  
 
Thought: find ways to provide an early induction into your brand. 

 
GAY WEDDING SUIT 
With same-sex marriage now legal in many countries, and many more accepting civil unions and domestic 
partnerships, a whole new bridal industry is springing up to cater to the demands and wishes of gay and lesbian 
couples. BY, for instance, is Europe’s first wedding shop for gay men. The venture was conceived as an image 
consultant for fashion conscious individuals in search of alternatives to the conventional groom and ceremony suits. 
Suits are tailor-made in Spanish workshops which, for an extra personal touch, can be lined with fabric printed that has 
a couple’s monogram, a photograph or a poem. Besides clothes, BY also sells wedding rings and other accessories.  
 
Thought: niche markets can still yield big volumes if fully embraced. 

 

 

From:  
 
LIVE-IN RETAILERS 
It brought us Swedish meatballs, Billy bookshelves and endless queues on Saturday afternoons. Now Ikea is going one 
step further and opening the Ikea Hostel, where customers can stay overnight if they haven't finished their shopping. 
Later this month Ikea in Norway will let shoppers kip down in one of its two Oslo warehouses. It will be like an 
alternative hostel, with a regular dormitory with lots of beds stacked up together, a bridal suite, with round bed and 
hanging chandelier, and a luxury suite, where customers can enjoy breakfast in bed. Family rooms will also be 
available. Every night, the 30 lucky few will be able to first stack up on meatballs, as Ikea is offering free dinner and 
breakfast at the usual canteen. Overnight stayers can check in to their temporary abodes from 10pm, an hour before 
closing time, but will have to be quick in the morning. The shop opens at 10am so if they are lazy, people might get 
woken up by shoppers testing out their mattresses. Customers will even be able to take their bed sheets and bathrobe 
home as a nice souvenir.  
 
Thought: let loyal customers behind the scenes. 

 

 

From:  
 
MINIMALIST MOBILE 
This cellphone design by Jacob Palmborg is for all those who loathe the iPhone concept and are 
sick and tired of hearing about it. This one's just a cellphone that plays a bit of music and stores a 



list of your contacts, nothing more. What a concept! It has an attractive OLED touchscreen interface that appears 
underneath its spooky-looking black façade, and on the back there's a fingerprint ID screen so the phone will know that 
you are actually you.  
 
Thought: keep it simple. 

 
GPS UNIFORMS 
Following hot on the heels of bulletproof backpacks for school kids in the gun-toting US, the Finger of Fear is now 
touching UK parents too with increased calls for uniforms to come with GPS tracking. The surprising, and somewhat 
alarming news, comes from Trutex, the largest supplier of school uniforms in the UK. According to its survey, 44% of 
parents want to tag their children with GPS tracking devices while almost 60% would be pay for GPS devices that are 
incorporated into the school uniform. Interestingly, 39% of kids from 9-12 years old want to be tagged, saying they feel 
safer if their parents know where they are. Clare Rix, Trutex marketing director said: “As a direct result of the survey, 
we are now seriously considering incorporating a device into future ranges. As well as being a safety net for parents, 
there could be real benefits for schools who could keep a closer track on the whereabouts of their pupils, potentially 
reducing truancy levels.”  
 
Thought: how far should ‘safe and sound’ go? 

 

 

From: 
 
PLUG ‘N’ PLAY HOTEL 
There are hotels built on stilts in the ocean, hotels fashioned out of former royal palaces, even hotels set among jungle 
treetops. So why not craft a hotel that can be plugged into an existing space in any city in the world? That was the 
thinking behind Qbic Hotels, a low-cost, high-design concept made up of prefabricated rooms that literally come out of a 
box. In order to create a hotel in big cities where real estate is often costly and space at a premium, Qbic's founders 
came up with a novel idea: Create a prefab, plug-and-play module called a Cubi that can be outfitted inside existing 
space. What distinguishes Qbic—at least for now—is its ability to offer both high style and low cost in a self-service 
environment. "Qbic is quite stylish and slick," says Harteveldt. "I think that it appeals to someone who appreciates style 
after being in an airplane cabin that is devoid of style."  
 
Thought: cheap, prefab cool must = profit. 

 

 

From :   
 
DELICATE WASHING 
When Brazilian household appliances company Brastemp was drawing up plans for a washing machine 
specifically made to handle clothes that require more attentive washing (such as swimwear, lingerie and 
baby clothes) they called on designer Jun Nakao to help conceive a design. For this new task, Nakao 
associated things dear, intimate and fussy (like babies) with the idea of birth. Hence Eggo’s form was 
born. The ovoid-shaped Eggo measures 18"x12.5"x13" and is capable of holding up to two pounds of 
delicates. Brilliant white in colour, it resembles a sturdy Humpty Dumpy, with built-in legs to prevent a fall. 
The compact and portable machine boasts the use of oxygen for a more thorough cleaning while 
protecting the quality of clothes.  
 
Thought: whatever you make, give it an interesting and emotive shape. 

 

 

From: 
 
BASICALLY BAREFOOT 
These innovative new sandals re-create the sensation of going barefoot without risking a chunk of 
your big toe. Perfect for anything from kayaking to running to yoga, the versatile range of styles can 
handle just about any activity you can imagine. Besides the obvious utility of being light weight and 
easy to dry, the Vibram FiveFingers are also good for you. According to the companies site: 



FiveFingers footwear connects you to the earth and your surroundings in a way that is simply not possible in 
conventional shoes. It puts you in touch with the earth beneath your feet and liberates you to move in a more natural, 
healthy way. FiveFingers stimulate the muscles in your feet and lower legs to build strength, improve range of motion 
and agility, increase sense of balance, and visibly improved posture.  
 
Thought: make products that mirror the proven design of our bodies. 

 
RELATIONSHIP SPARRING 
Boxing for couples is becoming a much-debated emerging trend. More and more people in relationships across the US 
find boxing against each other as not only a great way to stay fit together but also as an effective way to build trust as 
well. There are modified rules of course. Men either have to tone their punches down or not punch at all, while women 
typically unload with everything they’ve got. In the wake of an argument, sparring may even smooth the way to straight-
talking. It is not going to solve day-to-day issues. Conversation does that. But if you are a couple that has a lot of anger 
and anxiety and aggression, it can be very healthy. It can be a great reliever of all those. 
 
Thought: How can you use conflict and disagreement positively? 

 

 

From:  
 
BUBBLY BUDS 
If you had to choose between a bouquet of flowers and a bottle of champagne from your sweetie, it 
would be a toss up. But thanks to the Wild Hibiscus Flower Company, you can now have both. Just drop 
a bud into a glass of bubbly and watch the magic happen. The bright red flowers are grown in Australian 
fields, where they are picked, deseeded, and cleaned by hand. Then they are gently packed in their own 
crimson syrup without preservatives, additives, or artificial colours or flavours. Drop one into a champers-
filled flute and watch tiny bubbles stream off the opening petals. Down your drink, and you’re left with a 
beautiful bloom you can eat. (Really. It tastes like raspberry and rhubarb).  
 
Thought: find ways to add a romantic twist. 

 
STROKE THERAPY 
Are you lonely? Is there a dearth of cuddling in your life? Do your friends’ pets run and hide when you walk through the 
door? If so, you may be suffering from LOPD (Lack of Pet Disorder). It’s nothing to be embarrassed about: Research 
shows that millions of hardworking Americans who don’t have time for furry companions suffer from it every day. 
Luckily, LOPD is treatable without a prescription. Five out of five doctors choose Zzz Animals. The lifelike critters are 
handcrafted with baby-soft synthetic fur (nuzzling recommended) and come with a collar, bed, carrier, and adoption 
certificate. Get your daily dose of golden retriever, chocolate lab, shih tzu, pug, or tabby cat, and watch as their 
tummies rise and fall with every sleeping breath. Side effects may include an inability to drag yourself out of the house, 
a lack of interest in sex, and talking to inanimate objects as though they are real. A small price to pay for relief.  
 
Thought: people need emotional and physical connections. 

 

 

From: 
 
FROZEN SMOKE 
Aerogel is a miracle material for the 21st. One of the world’s lightest solids, with the lowest density of any product 
known to man, it can withstand a direct blast of 1kg of dynamite and protect against heat from a blowtorch. Scientists 
are working to discover new applications for the substance, ranging from the next generation of tennis rackets to the 
filtering of polluted water; super-insulated space suits for a manned mission to Mars to fashion jewellery. It is expected 
to rank alongside wonder products from previous generations such as Bakelite, carbon fibre and silicone. Aerogel is 
nicknamed “frozen smoke”, and although classed as a solid is made up of 99% gas, which gives it a cloudy appearance 
(and hence the name). It is made by extracting water from a silica gel, then replacing it with gas such as carbon 
dioxide. The result is a substance that is capable of insulating against extreme temperatures and of absorbing 
pollutants such as crude oil. Invented in 1931, it was not until a decade ago that Nasa started taking an interest in the 
substance and putting it to a more practical use. Aerogel is also being tested for future bombproof housing and armour 
for military vehicles. But it has green credentials as well as military. Aerogel is described by scientists as the “ultimate 



sponge”, with millions of tiny pores on its surface making it ideal for absorbing pollutants in water, with a new version 
recently developed to mop up lead and mercury from water. Other versions are designed to absorb oil spills.  
 
Thought: you heard it here first…get thinking abut applications. 

 

 

From:  
 
VEGGIE POP 
In a few weeks Pepsi sold out of 4.8 million bottles of its new Ice Cucumber drink. But then, rather than cranking out 
more they killed production. Fad flavours are the norm in Japan, and Pepsi had already gotten their ad buzz out of the 
green drink and were ready to move on to the next big thing. Only a lucky few ever got to try Pepsi's Ice Cucumber 
soda. The pale green drink began appearing on shelves at Japanese convenience stores in early June. Within days, 
clips of people swigging the stuff were showing up on YouTube, and bloggers were debating whether the taste was 
more melon than cucumber. "We didn't want it on the market past the summer," said a spokesman. "The value of Ice 
Cucumber is that it's gone already."  
 
Thought: there’s real value in engineered scarcity. 

 
PHOTOSHOPPED FACES 
Because of the huge popularity of dating and social networking sites like Facebook, business at stores that specialize in 
retouching photos is way up. According to the English photo specialists Snappy Snaps, there has been a staggering 
550% increase in requests for the services. Why bother with expensive plastic surgery when you can have your photo 
redone for much less? It’s the opposite of Dorian Gray, as you get older your picture gets younger. It used to be the 
domain of celebrities who demanded wrinkle free foreheads and whiter-than-white teeth. The majority of retouching 
requests related to profile images for sites such as Facebook, MySpace and My Single Friend. Technology means the 
images can be tweaked and polished. Those striving to achieve a flawless look can have crooked teeth straightened, 
brightened and whitened. Dark shadows can be removed, wrinkle and frown lines eased and bodies slimmed.  
 
Thought: with appearance, the digital image often outweighs the physical reality. 

 
GREEN NIGHTS OUT 
Our world is becoming more environmentally aware, and that includes today’s young. From hybrid cars to eco-friendly 
fashions, the green trend is spreading like wild fire, making its way into architecture and interior design, from homes to 
businesses, and most recently, night clubs. Greenhouse will be the latest edition to Manhattan’s green scene. The club 
will be made mostly from recycled materials and has the feeling of a glitzy nature preserve, with a huge waterfall and a 
ceiling covered with live plants. Just because it’s not environmentally damaging, doesn’t mean it won’t be chic or 
luxurious. Look at Chicago’s Butterfly Social Club which opened in April. The building is made of clay and straw and 
employees use bicycles to power the DJ booth and drink machines.  
 
Thought: get some eco chic. 

 


