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From: g

GUILT TRIP COOKIES

You are what you eat. And when that's an Andrew Andrew cookie, there® no second-guessing Ik AR X |
involved. Nutrition facts are printed right on the icing, so you know exactly how much to feel guilty \ '

about: "260 calories, 110 of them from fat". The full-disclosure cookies, authentic in every detail, ﬁ.\ \ -4
from serving size to sodium content, take Andy Warhol® Campbell® soup can one step further rmeh 2 B
with an iconic label you can actually eat. -

Thought: make ‘back of pack’ the new ‘front of pack’.

LIFE STORIES

Obit magazine is counting on Boomers@ottomless narcissism to continue into perpetuity. Founded by Bob and
Barbara Hillier, it is hoped that by publishing serious stories about inspirational lives, the glossy monthly will appeal to
our desire for more meaning in life. Not to mention their perennial interest in the biographies of interesting people.
Consider it the ultimate Merit BadgeSM of a life well-lived for Boomers everywhere.

Thought: give people a way to show they’re ‘worth it".

HEALTHY CLOTHES

"Wash your hands and wear your clothes" might be the advice of future mothers for fighting colds and flu. Olivia Ong,
an apparel design major at Cornell University, has created a dress and a jacket from cotton infused with
electrostatically charged nanoparticles that can fight bacteria and viruses and “eat” air pollution. Ong was inspired to
create this protective clothing by the persistent smog problem in her native Los Angeles. The military has already
expressed interest in the toxin-blocking properties of the clothing. Although it's probably a bit pricey for most of us: 1 yd.
of the cloth costs about $10,000.

Thought: build in solutions to common everyday problems, even if not directly product related.

LIGHT AND STRONG

What do you get when you mix recycled steel framing with foam filling? A commercial and residential building system
called Stoam. A customisable product that comes ready to assemble, Stoam offers thermal insulation, noise reduction
and anti-mould properties. And with a website that asks: "20 matures trees or four junked automobiles? You choose,"
Stoam’s a natural for greener construction.

Thought: what's the green alternative for making things in your market?

T
From: _‘_'

REFURBISHED RIDES

Of the millions of new bicycles sold each year, thousands end up neglected, abandoned or gathering dust. British
Specialbike has set out to change that by refurbishing old bikes with precision craftsmanship and high-end parts. The
result? Sleek and stylish one-of-a-kind bicycles. Specialbike breathes new life into beaten down bikes—even ones that
may seem far beyond salvaging—by stripping down the reusable components, sandblasting to remove old paint and
rust, powder-coating the frame in a selection of eye-popping colours, and then rebuilding the bike to meet custom
specifications. A “Pimp My Ride" for the two-wheeled crowd, customers can also bring in their own bikes to be rebuilt.
Or they can request a certain type of bike, and Specialbike® staff will hunt one down to restore.

Thought: recycling (ho ho) as cool, individualised fashion statement.

MIXED TO ORDER

As much choice as there may be in the cereal aisle, nothing beats made-to-order, especially if you can mix and match
70 different ingredients. Which is what Mymuesli offers through its online cereal store. Using a simple and user-friendly
interface, customers build their own personal muesli. First, they pick a foundation (oats and other grains), then add
fruits, nuts and seeds, and finally extras like organic gummi bears and alfalfa. Prices and quantities are tallied along the
way. Customers can name their mix, which is also assigned an ID that® printed on the muesli box. This makes it super
easy to reorder a specific mix, or recommend it to friends. Those who aren®feeling creative can order one of the



German start-up’s personal favourites. Mymuesli only uses organic ingredients (which helps explain the hefty price tag),
and offers exotic fruits like goji berries and sour cherries to spruce up the most important meal of the day.

Thought: there is no universal ‘perfect’ product, only the one ‘I like best'.

BUY ONLINE...LOCALLY

“Bought locally, ordered online and delivered to your door.” That sums up what Poptotheshops offers South Wales
residents. Poptotheshops, which was launched late last year, currently serves four high street areas, who each sell
between 3300 and 4500 products using the internet shopping service. 292 shoppers have registered so far, and 36
shops have signed up. One shop actually left the system, because its owner didn’t want the ‘aggravation’ of extra work
caused by extra sales. More stores will be joining soon, and Poptotheshops’ founder, Will Seward, hopes to expand
beyond Wales as soon as possible. Seward came up with the idea after being dismayed about being too busy to shop
at local stores. Most local shops have shorter opening hours than the big chains, which can make it hard to support
local retailers. On Poptotheshops, customers can shop day or night, selecting products from the local butcher, baker,
fishmonger, greengrocer and off-license, before checking out in one go. Besides supporting the local economy and
keeping the high street alive, PTTS also sees other benefits: independent stores often offer great local products and
produce that aren’t available in nationwide stores, consumers save time otherwise spent in supermarkets and helping
small retailers thrive decreases the control that supermarkets have over pricing, produce and suppliers.

Thought: tap into the potency of locality.

SOLAR POWERED TRASH MASHER

The BigBelly is a solar-powered waste container that aims to eliminate those all-too-familiar overflowing trash cans,
keeping public spaces cleaner and greener. The flagship product of US-based Seahorse Power Company, BigBelly
units compact trash on the spot, optimizing refuse capacity — a BigBelly holds up to five times as much garbage as a
regular, non-compacting bin. This reduces the number of times bins need to be emptied, and fewer collections means
saved time, fuel and truck costs. And since they don®need to be plugged in, BigBelly units can be placed just about
anywhere.

Thought: what could you ‘compact’ to free up more space.

KID GYMS

With growing concerns of childhood obesity, keeping kids fit is on the minds of many parents. Keeping it on the minds
of kids may be more of a challenge though. Fitness franchise NexGym seems to be on the right track with
Exergaming—a hot new exercise concept that combines video game technology with calorie-burning workouts. Billed
as “The Next Generation in Fitness for Kids,” NexGym® virtual reality-inspired workouts are geared with the interests of
children ages 6 to 14 in mind. Video games are wired to fithess equipment, making the experience both mentally and
physically interactive. Kids can race bikes through lunar landscapes, sharpen hand-eye coordination with intergalactic
hand-to-hand combat or participate in virtual pro sporting events. More than 20 games are available. Additionally,
NexGym offers interactive classes in sports, dance, karate, hip hop, yoga and more. NexGym® staff of certified
personal trainers can even customize programs to help children polish their fitness skills.

Thought: use what people like to do to enhance the things they don't like doing.

SURPRISING DRINKS

Singapore beverage company Out of the Box caters to consumers who respond to "What would you like to drink?" with
a non-committal shrug. They have launched two complementary brands: Anything and Whatever. Anything is fizzy and
comes in six flavours (Cola with Lemon, Apple, Fizz Up, Cloudy Lemon and Root Beer) and Whatever is non-
carbonated (Ice Lemon Tea, Peach Tea, Jasmine Green Tea, White Grape Tea, Apple Tea, Chrysanthemum Tea). The
surprise part? Consumers don®know which flavour they@e getting until they take a sip. Cans are simply labelled
Anything and Whatever, and the list of ingredients is limited to generic wording: carbonated water, sugar, permitted
flavouring, permitted colouring, preservative, tea extract, fruit juice concentrate. Judging from the buzz on Singapore
forums, teens immediately got the concept and are loving it.

Thought: secret products that guarantee surprise.



From: W

BIG TIME SWAPPING

Bringing together ethical shopping with bargain hunting, fast fashion with vintage clothing, all with a dash of MySpace-
generation online networking to whip up the waves a little more, swapping will be Britain’s next big fashion trend.
Clothes swapping parties, which have been bubbling under for several years, are set to leap on to the radar with next
month® launch of the first large-scale, user-friendly swapshop, Visa Swap. The credit card company Visa and TRAID
(Textile Recycling for Aid and International Development) have honed the woolly notion of swapping clothes with
friends into a high-fashion swapping event. The idea works like this: swappers drop off clothes at a central-London
location, where they will be assessed for value and the swapper given points on a "credit card" in return. Two weeks
later, the doors to the swapshop will open, and swappers can return to spend their points on each other® clothes. This
year has seen a surge of interest in ethical issues around shopping, particularly in landfill and the link to global
warming. The negative impact of the 900,000 tonnes of shoes and clothes that are thrown away in the UK each year is
beginning to filter into consumer consciousness. Until now it has been assumed that this consciousness is at
loggerheads with the passion for bargain-hunting and fast fashion that fuelled the Topshop boom and is still going
strong (see the queues outside Primark last month). But a swap event is an opportunity for guilt-free disposable
shopping. We get to be, as eco-fashion expert Lucy Shea puts it, "beautiful on the outside, green on the inside".

Thought: being good and right on is easy if it's fun as well.

From: Aged0) 106

ORGANISE YOUR LIFE

Google’s ambition to maximise the personal information it holds on users is so great that the search engine envisages a
day when it can tell people what jobs to take and how they might spend their days off. Eric Schmidt, Google’s chief
executive, said gathering more personal data was a key to expansion and the logical extension of its stated mission to
organise the world’s information. Asked how Google might look in five years’ time, Mr Schmidt said: “We are very early
in the total information we have within Google. The algorithms will get better and we will get better at personalisation”.
The goal is to enable Google users to be able to ask questions such as ‘What shall | do tomorrow?’ and ‘What job shall
| take?’. The race to accumulate the most comprehensive database of individual information has become the new
battleground for search engines as it will allow the industry to offer far more personalised advertisements. These are
the holy grail for the search industry, as such advertising would command higher rates.

Thought: does automated choice take away the thrill of actually chosing?

From:

PUZZLING SHOES ‘
Dark, sleek, durable and adaptable. Sounds like the bat mobile and looks rather like it—well, that is if the

was a shoe. The Puzzle Sneaker is the star feature from the upcoming Diesel Autumn/Winter men'’s colle ;
actually more than one new shoe, it's three in one! This may just be a design gimmick or the start of a wht

way of playing with footwear, either way they look pretty funky. And the idea of having multiple options in

is great. You can move from the minimal low rider style, to the more robust style with detailed stitching, to

blown hip hop high top, all just with the help of some strategically placed Velcro.

Thought: one product...multiple, adaptable features and usages.

From: #:4

I'M KANDI, FLY ME

Remember HedKandi - those crafty mix CDs from when the web was just 1.0? Well, in our 2.0 world, you can
experience HedKandi in the sky: the record label has partnered with Monarch Airlines to provide a regular service
between Manchester in the UK and Ibiza this summer. The site says: HedKandi has teamed up with low fares airline,

gid g



Monarch for a season of @y fabulous@vents throughout this year® summer months: please ensure your passport is
stamped and ready, your attitude is firmly set to ®@arty-mode©and that your luggage is safely stowed and full of
deliciously stylish outfits! Flights are from £39, which is one way to make money if you can®shift CDs we suppose.

Thought: extend your brand throughout its consumer lifestyle ‘space’.

From:

OPEN SOURCE COLA

At http://cola.trnd.com members of the word-of-mouth-network trnd are re-developing Open Source Cola. It® a soda
designed to work like Wikipedia. Everybody can be part of the process just by adding ideas and comments. All
participants take part in the final recipe, decide which ingredients will be used and how the new product will find its way
to the consumer. They discuss the different ideas for the recipe as well as a strategy to launch and sale the Cola online.
Originally Open Cola was an experiment to explain the principle of Open-Source software. The Toronto-based Open
Cola Company became better known for the drink, than the software it was supposed to promote. Up until 2004, it had
sold about 150,000 cans of Open Cola. Since the company® demise, the Open Cola recipe is now under GNU General
Public License, which means everyone can modify, produce and sell it. The trnd company have turned Open Cola into
an open source project, providing a wiki, a blog and the FAQ site. It started by analyzing the German Cola market, then
moved on to setting up goals and a timing plan. At the moment, visitors to http://cola.trnd.com prefer a Cola with
organic ingredients and alternative sweetener (like honey or maple syrup). There are also a couple of other ideas
around, including the suggestion that the Cola should be sold as a concentrate with a variety of flavours and a number
of different suggestions for a brand name.

Thought: design exactly what people want.

CARTOON HOTELS

Marriott and Nickelodeon are getting together to create up to 20 resort hotels by 2020. There will be live entertainment
programs featuring popular Nickelodeon characters like SpongeBob SquarePants. “Studio Nick”, a main stage theatre
space equipped with state-of-the-art lighting, sound and video will anchor the resorts’ live entertainment programs.
Studio Nick’s innovative design will allow the resort to concurrently stage several different full-scale live productions for
resort guests, and will also provide an unparalleled platform for daytime meeting events. Each individual “Nickelodeon
Resorts by Marriott” will feature guest rooms and suites that cater to the unique needs of families including multi-
bedroom suites, HDTV’s and Marriott's new signature “plug in” technology. Pleasantly styled “kids’ suites” will be
themed with Nick’s most popular hit properties creating an environment that kids will call home while staying at the
resort. In addition to a variety of restaurant options, the “NickToons Café” will provide a casual and friendly
environment—the ideal setting for daily “character” breakfasts as well as special evenings. Buffet options and simple
menu items will also be available, as well as a bustling “grab & go” area hosting chain food vendors offering a variety of
meal choices, including healthy food options, and an on site convenience store for guests on the move." Sounds like
either heaven or hell, depending on which way you see the world.

Thought: what would it mean for people to really live your brand experience?

From: 2UANDY

PURIFY YOUR AIR

Want to clear the stale air on your next flight? Well now you can, with a nifty clean air filter. The little blue contraption
attaches to the overhead nozzle and removes viruses and bacteria from the air stream using an electrostatic-charged
filter. According to an independent lab, about 99.5% of them. The filter is easily installed and reusable. Yes, you can

control air flow. And the price tag is pretty cheap for fresh air and a little airborne sanity.

Thought: give people personalised control over their micro environment.



From:

FLAVOURED TAP WATER

P&G's “Pur Water Filtration System” (it attaches to your tap and filters the water on the go) just got an interesting
upgrade: Pur Flavor Options. With this, you'll be able to get strawberry, peach or raspberry flavouring right from your
tap. The system works with an add-on flavour cartridge, which is inserted on a specially modified Pur Water Filtration
System; press a button with the filtration on, and the flavouring begins. You can get up to 75 glasses worth with every
cartridge, and as you might expect, the concoction contains no sugar, fat, carbs, vitamins or pretty much anything other
than some taste.

Thought: offer instant and variable product up-grades.

TOP SECRET TOURISM

If destinations like Disneyland don’t excite you, maybe you need more danger in your itinerary. Top Secret Tourism is a
new book, written by Harry Helms, which bills itself as, “Your Travel Guide to Germ Warfare Laboratories, Clandestine
Aircraft Bases and Other Places in the United States You're Not Supposed to Know About.” Here is the unseen
America of government facilities and installations protected by a wall of secrecy, deception, and misinformation. It
includes huge, isolated areas (some larger than the states of Connecticut and Rhode Island), along with innocuous
office buildings located in the middle of major cities. This "other America" has an enormous impact, but you probably
have little idea of its extent, scope, and power. The book invites you to visit this top-secret America. Listings are by
state, and each facility/site entry gives its history, discusses the activities carried on there, explores various rumours,
and provides maps and directions to every location.

Thought: people like secrets, and to think they're in the know.

PERSONAL WAX WORKS

There is no clearer indication that you've “made it” than being ‘done’ by Madame Tussauds. But we can't all be famous.
Fortunately that's no longer necessary, now you can commission their brilliant wax artists to immortalise you. You don’t
have to be famous, or even revered, but you do need to be minted. Setting you back a cool £150,000 you will have an
entourage (oops, we mean team) of twenty people lavishing you and your sculpture with attention for four whole
months. You heard us correctly, four months. This is how long it takes to get the perfect detail, to reflect your exact
measurements, to capture your expression and to match your hair and eye colour to achieve the ‘Version II’ of you.”

Thought: help people immortalise themselves.

From:

EVERYBODY HAS A PRICE

Self-worth is a word that gets thrown around quite a lot these days. But what does it actually mean? You can feel like a
million dollars, but that doesn®mean that someone is going to give it to you. How do you put a value on a human being,
unless, of course, you@e renting him or her for the hour? Seemingly, it® possible. A little website called
HumanForSale.com does just that. You input some basic details about your physical appearance, mental capability,
personality traits and lifestyle and voila: you find out just how much you@e worth. While there is no scientific backing for
the financial calculations, the site is full of fun facts of the ‘left-handed people are more creative/intelligent than right-
handed people’ type. It should all be taken with a grain of salt, of course. And don®get upset if you're score isn’'t as
high as you think it should be. Nobody® perfect, remember.

Thought: how do you value the unvaluable?



